BS7xxx: Research Methods in Business 
Sections 1 – 7 are key module details which once validated cannot be changed without re-validation

	
	
	
	
	
	
	
	

	2.
UoW Credits
	20
	Level:
	M
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None

None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes

This course gives a grounding in the research philosophies, methods and techniques appropriate for researches in the various areas of business.  The course will enable students both to critically evaluate material that they encounter in their investigations from a methodological perspective and also equips them with the tools of design and analysis necessary to conduct their own investigations. Specifically the course will 
a) Explore the underlying philosophical underpinnings of research strategies

b) Review the quantitative techniques typically deployed in the presentation and analysis of research findings

c) Explore the scope for varieties of qualitative research design and analysis

d) Analyse the application of ethical principles involved in the various stages of the research process

e) Detail the ways in which research papers are formulated, written and presented with a view to informing  the forthcoming dissertation

	

	6.
Catalogue Summary

This module develops the principles and techniques of research methods typically used in the analysis of research projects in the business arena.  After exploring the philosophical underpinnings of research strategies, the course reviews the research design and data collection strategies.  The detailed tools of both quantitative and qualitative analysis are explained and applied to the types of data typically collected.  An exploration will be made of the ethical issues that permeate all stages of the research process.  The module concludes with an examination of the ways in which research proposals are typically constructed and conference/journal papers prepared, all with a view to providing the essential skills for the research processes involved in preparing a Masters level dissertation.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Quantitative Survey Analysis

Qualitative Survey Analysis

Critical methodological analysis of Research Papers

Research Paper presentation
	Weight %

    25

    25

    25

    25
	Pass Req

50% on Aggregate
	Comments

(Minimum 40% in each element)

	
	

	8.
Indicative Tutorial Team
	Professor Mike Hart, Chris Grover

	

	9.
Indicative Teaching Methods

A variety of methods will be deployed.  Some will be conventional lectures complemented by seminars.  The quantitative elements will be taught in workshops in computer laboratories utilising appropriate software (MINITAB, SPSS)  Blended learning techniques will be utilised to review and demonstrate  conventionally used tools (e.g. Yandell ,2004 for statistics) – specialised workshops will then be deployed to assist students who need more instruction in these areas.  Qualitative techniques will be largely seminar based but the principal research packages deployed (NUDIST, Atlas-TI) will also be introduced.  Research proposals will be explored by way of discussions and presentations.


	10. Indicative Learning Activities
Indicative Learning Activities

Lecture
Seminars

Student managed learning

Total:
	Hours

  15
  30
155

200
	Comments

Large group
Small group
Study group/ independent


	11. Sample Assignments

(Quantitative): Undertake a survey  in a business-related area of your choice indicating

i. how the research question(s) are derived from the underlying literature base

ii. showing that you can both utilise, justify and explain the principal modes of parametric and non-parametric hypothesis testing deploying appropriate software

iii. report on the ethical issues raised at various junctures and how they have been addressed

(Qualitative): Undertake a survey  in a business-related area of your choice indicating

iv. how the research question(s) are derived from the underlying literature base

v. how your data collection and analysis display a sound grasp of the principles of qualitative analysis

vi. report on the ethical issues raised at various junctures and how they have been addressed

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

Nature of business research

Philosophical underpinnings (positivism, interpretivism, realism, action research)

Exploring the research question

Varieties of research design

Evidence collection strategies

Validity, reliability and generalisability

Samples and sampling

Questionnaire design and analysis

Quantitative Research Techniques

Underling assumptions

Measurement scales

Univariate statistics – measures of central tendency and dispersion

Projecting into the future – time series, multiple regression 

Hypothesis testing (parametric and non-parametric)

monetary returns over time

Computer packages (SPSS, MINITAB)

(Note:  The tutors on this module will make themselves available as a resource to assist students undertake more specialised analyses in their particular pathways e.g. experimental designs, factor analysis in Marketing)

Qualitative Research Techniques

Underling assumptions

Data and evidence in qualitative research

Grounded Theory

Gathering data by interviews, focus groups, observation and participant observation

Document and case study analysis.  Archival data analysis

Theoretical analyses of qualitative data

Writing up the results : ‘thick’ descriptions

Research and Presentational Issues

Specialised bibliographical tools.  Accessing the ‘deep web’

Writing a research proposal

Preparing papers for academic journals and conferences

Ethical issues in the research process

Preparing for a dissertation or thesis

	
	
	
	
	
	
	
	

	13. Indicative Reading

Core texts:

Bryman, A. and Bell, E. (2003) Business Research Methods, London, Oxford University Press

Jankowicz, A.D. (2005), Business Research Projects (4th edition), London, Thompson Learning

Saunders, M. et al. (2007). Research Methods for Business, 4th ed.. London: Routledge 

Other resources include:
Collis, J. and Hussey, R. (2003) Business Research, Basingstoke, Palgrave Macmillan
Curwin,J. and Slater, R. (2004) Quantitative Methods – a Short Course, London, Thomson Learning
Barzun, J. and Graff H.F. (1970) The Modern Researcher. New York: Harcourt Brace.

Denscombe, M. (1998). The Good Research Guide.  Milton Keynes: Open University Press

Denzin, N.K., & Lincoln, Y.S., (Eds.) (2000). Handbook of Qualitative Research. London: Sage Publications

Diamantopoulos, A. and Schlegelmilch, B. (2000)Taking the Fear out of Data Analysis, London, Thompson Learning
Mason, J. (1996). Qualitative researching.  London: Sage Publications.

Oppenheim, A.N., (1992). Questionnaire Design, Interviewing and Attitude Measurement.  Pinter Publishers.

Owen, D, Davis M. (1991). Help with your Project.  London: Edward Arnold.

Patton, M.Q. (2002), Qualitative Research and Evaluation Methods, (3rd edition), London, Sage Publications
Robson, C. (1994). Real world research: a resource for social scientists and practitioner researchers.  Oxford: Blackwell.

Silverman, D. (2000). Doing Qualitative Research. London: Sage Publications.

Strauss A.L., Corbin, J.M. (1990). Basics of qualitative research. London: Sage Publications
Yandell, Dirk (2004) Statistics for Managers using Microsoft Excel 4/e, London: Prentice Hall

On-line resource:

Yandell, Dirk (2004) Statistics for Managers using Microsoft Excel 4/e, London, Prentice Hall 

(PowerPoint slides)


