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	2.
UoW Credits
	20
	Level:
	M
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None
None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes.  By the end of this module students will be able to:

a) Outline the business challenges of introducing e-commerce to an organisation.

b) Analyse the e-environment

c) Assess the role of macro-economic factors such as economics, taxation and legal constraints.

d) Apply tools to generate and select e-business strategy.

e) Evaluate the benefits and risks of e-procurement.

f) Develop an outline plan for implementing e-commerce.

g) Describe how the supply-chain is integrated with Enterprise Resource Management.

h) Produce a plan to minimize the risks involved with the launch phase of e-business application.

	

	6.
Catalogue Summary

This module considers how managers can apply new information and communication technologies to enhance the performance of their organisations. The module takes an integrative approach drawing on new and existing perspectives and models from many disciplines such as information systems, strategy, marketing, operations and human resource management.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment
Exam
	Weight %

50

50
	Pass Req

50% on Aggregate
	Comments

(Minimum 40% in each element)

	
	

	8.
Indicative Tutorial Team
	.

	

	9.
Indicative Teaching Methods

The course will use a mixture of traditional lectures, case studies, exercises, videos and class discussions.


	10. Indicative Learning Activities

Lecture

Student managed learning

Total:
	Hours

 30
170
200
	Comments




	11. Sample Assignments

This assignment is in two parts. Select an organisation of your choice as the basis of this assignment.

The interim report will require you to present the initial phases of a business proposal for an existing or start up e-business company.

The written business proposal will need you to prepare and construct a detailed e-business proposal/plan for the same existing or start up e-business company.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

The relationship between managers and e-business and e-commerce.

Managing in an e-environment.

Strategy process models for e-business.

Strategic analysis of resources for e-business.

Evaluating the e-procurement process

The future of e-procurement.

Different perspectives on e-business change.

Implementation and maintenance for e-business.

	
	
	
	
	
	
	
	

	13. Indicative Reading

Chaffey, Dave (2001). E-Business and E-Commerce Management. FT- Prentice Hall

Chen, Stephen (2001). Strategic Management in E-Business John Wiley and Sons

Neef, Dale (2001). E-procurement: From Strategy to Implementation FT- Prentice Hall

Chaffey,Bocij et al (2001). Business information systems: Technology, Development and Management in the E-Business FT- Prentice Hall


