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	2.
UoW Credits
	20
	Level:
	M
	Status 

	C
	
	EA7004

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None
None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes.  By the end of this module students will be able to:

a) analyse, critically reflect on and discuss theoretical perspectives, current problems and research relating to international business communication, and show and critical awareness of the current problems and insights that are at the forefront of this area of business. 

b) comprehend in depth and articulate their critical awareness of the dynamics of international business communication across cultural and linguistic divides 

c) demonstrate added value in their ability to relate theoretical perspectives on international business communication to their previous experiences of communicating with people of other nations and cultures 
d) present synthesised information on issues related to international business communication
e) demonstrate their original application of their systematic understanding of generic issues of international communication, and their practical understanding of how established techniques of research and enquiry are used to create and interpret knowledge in this area of business.

	

	6.
Catalogue Summary

The module will consider in depth the most important factors for communicating successfully in a foreign business environment and for meeting the intercultural challenges that can typically arise within the varied circumstances of such business. Studies will cover typical cultural issues, etiquette, preferred business practices, communication methods, cultural blocks, values and ethics. These studies will engage with the most useful theoretical insights and research that relate to these issues. It will also include a study of the preliminary research that can be done prior to assuming a business-related role in an unfamiliar cultural environment.

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Business-style presentation + written commentary
Essay
	Weight %

50

50
	Pass Req

50% on Aggregate
	Comments

(Minimum 40% in each element)

	
	

	8.
Indicative Tutorial Team
	Mandy Jones and visiting speakers.

	

	9.
Indicative Teaching Methods

Lectures, seminars, Workshops.


	10. Indicative Learning Activities

Lectures and seminars
        2 Saturday morning workshops

Student managed learning

Total:
	Hours

 24
8
168
200
	Comments




	11. Sample Assignments

Presentation and written Commentary

Introduce your organisation to a party in another country, with whom your organisation     wishes to begin a business relationship. Your presentation should introduce your organisation as effectively as possible to this party in what is a foreign country to you, while also making use of your critical awareness of the problems and insights relevant to this specific business interaction.  
Give a presentation (in English) promoting a famous product made in your country to an audience in another country of your choice. Your presentation should promote the product as effectively as possible while also making use of your critical awareness of the problems and insights relevant to this specific business interaction.
Essay (3,000 words)
Imagine that you have been made responsible for setting up and hosting a meeting with a small group from a specified culture that is different from your own. Critically examine the extent to which theoretical insights and the findings of recent research can contribute to the success of this meeting and your role in connection with it.

Your international company (as identified by you) has decided to set up an office in Singapore, and you have agreed to be part of the small international team that will relocate there. In what ways and to what extent can theoretical insights and research techniques available enable you to brief your team colleagues effectively on the issues of business communication that the team can expect to encounter in Singapore?

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

cultural issues, values and ethics in an international business context

behaviour and etiquette in international business communication 
favoured methods of communication and getting business done in different cultural circumstances

cultural blocks 

the stages of communication when doing business internationally

verbal and nonverbal international communication methods 
application of established techniques of research and enquiry to an unfamiliar cultural environment.
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Some useful websites:

http://www.dfait-maeci.gc.ca
http://www.executiveplanet.com
http://www.hsbc.com
http://www.kwintessential.co.uk


