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	2.
UoW Credits
	20
	Level:
	M
	Status 

	C
	
	

	
	

	3.
Subject
	Business Management
	Type:
	Taught

	
	
	
	
	
	
	
	

	4.
Pre-requisites

      Co-requisites
	None
None

	
	
	
	
	
	
	
	

	5.
Aims/Learning Outcomes.  

a) Understand the historical development, nature and impacts of the globalisation of business activity and the growth of the multi-national enterprise

b) Understand the theoretical underpinnings of the globalisation process and be familiar with recent research based studies of the drivers of global business expansion

c) Critically assess the principles, practices and institutions underpinning global trading relationships

d) Analyse and evaluate the political, legal, socio-cultural, ethical, ecological economic and technological factors that play a critical role in determining the direction and outcome of international business activity

e) Apply the theoretical underpinnings developed in the module to real-world and up-to-date case study situations to understand motivations and to critical assess international business decision-making.

	

	6.
Catalogue Summary

This core module examines the interface between the expanding firm and the global business environment. The module analyses the factors influencing the firm’s decision as to the degree of internationalization it undertakes and the methods considered appropriate for this development, in the context of the international environment within which international business must operate. External challenges to the international firm are examined, such as those in the economic, political, socio-cultural, environmental, ethical and legal fields. The importance of a multi-disciplinary perspective will be emphasised throughout the module. Up-to-date case studies will be used to highlight the challenges the global environment presents. The overarching aim of the module is to familiarise students with the key features of the global business environment which can be expected to impact on global business and which provide challenges to and opportunities for business growth. The module also provides important introductory material for the later stages of the course. 

	
	
	
	
	
	
	
	

	7.
Assessment Pattern

Assignment
Exam
	Weight %

50

50
	Pass Req

50% on Aggregate
	Comments

(Minimum 40% in each element)

	
	

	8.
Indicative Tutorial Team
	Ross Catterall, Business staff, plus visiting speakers.

	

	9.
Indicative Teaching Methods

Lectures complemented by seminars and practical activities. As well as individual assignment, students will be encouraged to engage in group-discussions and role-plays to address the external factors affecting global business. They will need to contribute critically and articulately to a problem solving approach to external challenges focussed upon, and to demonstrate originality of thinking as well as an understanding of the key literature and concepts involved. The virtual learning environment (VLE) will be used extensively to provide guidance notes, further information, power point slides and links to useful websites and further reading.


	10. Indicative Learning Activities

Lectures
Seminars

Student managed learning

Total:
	Hours

 15
 30
155
200
	Comments

Whole group
Small groups
Study groups + independent


	11. Sample Assignments

‘A rapid growth of international trade and financial flows has made countries much more interdependent. As a result, domestic economies are being governed increasingly by the global economic and financial developments, and global institutions’.  Analyse this statement and explain the various forms that global economic and business interdependence takes.

	
	
	
	
	
	
	
	

	12. Indicative Outline Content

A historical perspective of globalisation and economic growth

The nature of multi-national enterprises and their drivers of global economic growth

The globalisation process and business across frontiers: theoretical underpinnings

Global and regional interdependence

The global political and legal environment

The global socio-cultural environment

The global ethical and ecological environment

The global economic and technological environment

Global financial markets and financial instruments, risk and return
Global trading patterns

International economic institutions and the regulation of global business activity.

	
	
	
	
	
	
	
	

	13. Indicative Reading

Key Texts:

Daniels, JD, Radebaugh, LH & Sullivan, DP (2005) International Business: Environments & Operations, 11th edition, Harlow: Addison-Wesley

Hill, CWL (2005) International Business: Competing in the Global Marketplace, 4th edition, London: McGraw-Hill & Irwin

Morrison, J (2006) The International Business Environment: Global and Local Market Places in a Changing World, 2nd edition, Basingstoke: Palgrave

Wall, S & Rees, B (2004) International Business, 2ndedition, Harlow: FT/Prentice Hall

Other Reading:

Brox, J, Catterall,R & Koveos, P (eds) (2006) Structural Reform and the Transformation of Organisations and Businesses, Waterloo, Canada: North Waterloo Academic Press 

Catterall, RE & Aldcroft, DH (eds) (1996) Rich Nations – Poor Nations: The Long-Run Perspective, Cheltenham: Edward Elgar

Catterall, RE & Aldcroft, DH (2004) Exchange Rates and Economic Policy in the Twentieth Century, Aldershot: Ashgate Publishing

Czinkota, MR et al (2003) International Business, Ohio, USA: Thomson / South-Western

Dicken, P (2003) Global Shift: Transforming the World Economy, 4th edition, London: Chapman

El-Agraa, AM (2001) The European Union, History, Institutions, Economics & Policies, 6th edition, London: Prentice Hall

EL kahal, S (2001) Business in Asia-Pacific, Oxford: Oxford University Press

Harrison, A, Dalkiran, E & Elsey, E (2000) International Business: Global Competition from a European Perspective, Oxford: Oxford University Press

Husted, SL & Melvin MM (2004), International Economics, London: Addison Wesley

McDonald, F & Dearden, S (2005) European Economic Integration, 4th edition, London: Longman

Pilbeam K. (2005) Finance and Financial Markets, 3rd edition, London: Palgrave MacMillan

Tayeb, MH (2000) International Business: Theories, Policies and Practices, Harlow: Prentice Hall



