Tab
l.

Il.
A.

B.

VALIDATION DOCUMENT

MSc Management Programmes

MSc in Business Management
(Monday 29" January, 2007)

le of Contents
Programme Evaluation DOCUMENL............ccoooiiiiiiii e, 3
1. Context leading to the new programme’s development..........cccccovvviiiiiiiiiiiinieiee e, 3
2. Contribution of the new programme to the Faculpravision..................ccccccvvvenne 6
2.1. Connection with existing Masters programimes ....cccc....eioreneninnnennnnennneneeeeens 6
2.2, MarKEliNG ISSUES .. .uuuutiiiiiiiiiiii st csrrrrer s st e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e anaeaaaaeaaaaeas 6
Programme Design DOCUMENT...........ouviiiiieeeeeeeie st seee e e e e e e e e e ananaa s 9
The Programme Specification 9
10. Educational Aims of the Programme...........ccoeeee et 10
11. Learning and teaching strategy .........ccooeeverie i 10
12. Summary of ASSESSMENT SIFALEQY .....ciei i e eeeeeeee et 11
13. Reference Points & Engagement with the academiastructure .............................. 11
14. Programme Structures and Features; Modules, GxediAward Requirements......... 13
15. Progression Modelling for full- and part-time préigin................cevvvvveveviveniinnnnnnn. 16.
16. Criteria for @dmiSSION ........coiiiiiii it cceeeee e e e e e e e e e eee e eeeeaeeas 18
17. Quality Management and Enhancement.........cccoceviiiii e, 18
The Programme Philosophy 20
1. Distinctive characteristics of the Winchester MB@usiness Management............... 20
2. Learning, teaching and assesSmMEeNt StrateQiES.cmmmmee e urrririiiiiiiiiieiririreeee e e e e e eeeeans 21
2.1. Learning and Teaching Strategy.........ccccoeeviiiiiii e, 21
2.2. How the learning outcomes fit the programme .............ccccccviveiiiieeeee 25
2.3. Assessment strategy of the programme.......cceeeceeveveiiviiiiiiiiiininnii.. 62
2.4, ASSESSMENT MALIX ..eeiiiiii it e e e e e e e s e e e e e eeenneees 27
2.5. Particular skill-sets developed within the course..............cccce 27
2.6. Representation of the benchmark principles in tre eodules...............ccc....... 28
3. Reference to other strategies and pPOlICIES........c.cvvvvvviviiiviiiiiiiiiieieeeereeee 29
4, Resources for the Programme..........ociviicccceceeeeeeeeeeeeeee e ee et e e e e eeee e e e 29
5. Staff development, research and the programme..........cccooeeeeieiiiniiii e, 30
5.1, Staff FESOUICES ...t ettt e e e e e e e e e e 30
5.2, Staff rESEAICH ... .t 30
5.3. Staff Development Strategy (Research)...... e eveviriiiiiiiii.. 13
Pathway and Module deSCrPLIONS..........uiiue e 33
BS7xxx: The Global Business Environment 35
BS4xxx: Management and Leadership of People 38
BS7xxx: Strategic Decision Making 41
BS4xxx: Research Methods in Business 44
BS4xxx: Business Consulting 48
BS4xxx: Corporate Finance 51
BS4xxx: Developments in Informatics 53

PGCert, PGDip & MSc in Business Management Pagedt o msc_val.doc



BS4xxx:
BS4xxx:
BS4xxx:
BS4xxx:
BS4xxx:
BS4xxx:
BS7xxx:
BS7xxx:
BS7xxx:

IV. Appendices

eCommerce

Financial Risk Management

Management of Contemporary Global Environtaklssues
Management Responses to Global Issues
Organisational Development and Change

Quality Management, Systems and Processes
Strategic Marketing

Trade and Competitiveness

Dissertation

A. University Criteria for Taught Masters Programmes
B. Business Management ethics framework

oM wWNE

Guiding Principles
Code of Conduct
Student and Staff Research
Research Guidelines

C. Staff publications and research outputs — Arrarigetype, author
D. Staff Consultancy activities
E. Staff CVs

PGCert, PGDip & MSc in Business Management Pagedd o

Procedures and Penalties for Breaches of Ethicadl @zt
References

msc_val.doc



|. PROGRAMME EVALUATION DOCUMENT

1. Context leading to the new programme’s development

The demand for postgraduate courses has beenimsing UK and one conservative estimate
is that the overall market has expanded by some @&othe four years from 1997-2004
(Sastry, 2004). The demand for postgraduate csinae increased at a much faster rate
(41%) than for undergraduate courses (8%) from 18884 (Barber, Let. al.2004) The
Graduate Prospects websitenfw.prospects.ac.jlcontains details of 19,000 research and
taught courses in 2005 compared with 15,000 in Za®6% increase). Demand also appears
to be particularly prominent in business-relatejescts with one survey indicating that
business and management courses attract some 4€tudehts seeking postgraduate
gualifications (QS Research, 2006)

This MSc has been formulated in the light of thisreasing demanelvidenced at the
international, national and regional leveéé alsqp. 6-8)

The proposal has been developed by the Businesagdarent team which has a substantial
track record in delivering high quality undergrattueourses in Business and Management
since 1994. The suite of business courses inclad®s in both single and combined
honours, a specialised ‘top-up’ degree for thosaified with a merit profile at HND level,
two Foundation degrees and a very succedgiéilManagement of Contemporary Global
Issues The team secured a score of 22 in the QAA SulBjewtew in 2001 and recent
external examiners’ reports have favourably comradritle standard of undergraduate
provision over the years. A detailed evaluatiomhef group’s activities is shown in the
Annual Monitoring Report from which much of thidanmation is taken. Please see
http://www?2.winchester.ac.uk/bm/Document/AMR2006iBess.doc

In 2006, there were 71 graduates from the Busikssgmgement suite of programmes
displaying the following profile:

Total | First 2(1) 2(2) Third Pass Sub-degree
71 6 37 20 2 1 5
% 8.4 52.1 28.2 2.8 1.4 7.0

In theNational Student Satisfaction Survey, 2Q0#p://tgi.ac.uk) final year students gave an
overall rating of4.3. This was the highest score of the six universitiethe local region who
might be thought of as competitors. For evernecioh, Winchester exceeded the average and
was ahead of local competitors in all but two @& ix constituent criteria (in which it was
second only to Chichester)

References

Barber L, Pollard E, Millmore B, Gerova V (2008)igher Degrees of Freedom — The Value
of Post Graduate StudyES and Sussex University) IES Report 410.

QS Research (2006pS Top Graduate Masters & PhD Applicant Survey-2006
http://topgraduate.com
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Sastry, T. (2004 ostgraduate Education in the United Kingddrmondon, Higher Education
Policy Institute.

The MA Managing Contemporary Global Issugmtinues to recruit strongly with recent
recruitment figures of 20+. This is taught at Basingstoke campus of the University.

The group’s research output had for several yezgs fairly constant at an average of 1.0
published output per staff member per year. Howeatehas shown a dramatic increase in
2006 due, in part, to the appointment of more meteactive staff and the involvement of
group members in the QUBR (iality in Business EducatiphlEFCE funded programme.

Summary Table of Research Outputs, 2001-2006

Types of output 2001 2002 2003 2004 2005 2006 Tstal
Books, chapters 4 1 1 2 1 5 14
Published Conference proceedings 0 7 6 3 5 6 27
Journals 7 6 3 4 2 7 29
Other presentations 2 5 3 4 4 8 26
Totals 13 19 13 13 12 26 96

Two members of the group (Professor Mike Hart,[David Rush) have recently been
awarded a £30k contract by the Higher Educatiord@oay to researclstrategies for the
implementation of ‘transformative quality’ at sutsstitutional level’due for completion by
August, 2007

The Group’s Strategy
The Business Management group has in place a §td&&an for developments between
2005-2010. Two of the critical success factorthia plan are to:

= Increase the annual intake of full time/part tinostgraduate students to 30 FTE over the plan
period.

= Seekto recruit and serve an increasing numbeuio$toidents from overseas countries.

It has been apparent over some years that thareesd to broaden the current portfolio of
Masters programmes, including those that wouldhgtieen international recruitment. The
University’s Strategic Plan 2005/06 to 2010/has as part of its vision to promote global
awarenessljid.p.1). Its strategic aims and targets include aemeent of:

= significant growth in the area of taught postgradymovision (2.2)
= substantial growth in the number of internatioriatients (2.10.1)

= expansion of the number of international studetidysng postgraduate taught Masters by
developing new programmes targeted at internatioaakets (2.10.2).

It is also an aspiration of the group to be degeph#he ‘Winchester Business School’, a
concomitant of which is that staff should be lodateproximity to each other in one
building.

Contacts are quite frequent between members afrthe and the Association of Business
Schools (via research-generated links) and ittenthed to seek membership of this
Association shortly. At the same time, memberhefgroup attend relevant meetings of the

PGCert, PGDip & MSc in Business Management Pagedd o msc_val.doc



Higher Education Academy’s subject interest grdsgps{ness, Management, Accountancy
and Finance) hosted at Oxford Brookes University.

Consultations with individuals and institutions undertaken to refine the proposal

Internal
Dr. Paul Sheeran Programme Director

MA Managing Contemporary Global Issues
Ross Catterall férmer) Programme Director

MA International Business

MA International Business Economics
Anglia Ruskin University

(currently External Examiner

MSc Banking and Finance

Glasgow Caledonian University)

Dr. Philip Cardew formern) Director of Quality
University of Winchester
(currently) Pro Vice Chancellor
South Bank University

External
Julie Newlan HOD Marketing and Tourism
University of Hertfordshire
Brian Kemp Management Studies
College of Estate Management, Reading University
Professor Dan Remenyi Visiting Professor
Trinity College, Dublin
Contacts with Bournemouth Business School

Portsmouth Business School

Arising from this process a significant numbergsfues arose and were taken into account in

the shaping and refining of the proposal.

It is to be noted that the points listed below wade by a number of persons and /or
documents contributing to the process, rather éhsingle source only.

= The needs and starting points of both cognate anccagnate students to be recognised in
the programme delivery and resources allocated.

= The programme must be concerned with ‘employabilitsiuding the interrelationship of
theory and practice, and the development of busiredated skills.

= The International and global dimensions of busimeasagement should permeate the
programme

= Recognition of the impact on teaching and learmihgultural differences, and English as a
second language.

= Need to develop a collaborative culture within shedent cohort

= The use of innovative means of assessment whilnieg the appropriate rigour
= Creating a ‘Business Like Culture’ throughout tipeiation of the programme

= Develop opportunities for students to engage ial ‘beisiness problems’

= A ‘high intensity engagement’ of students is prabde to traditional ‘taught programme’
approach. It should include a diverse and richtumexof learning strategies
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= Programme taught modules that are delivered bgra teut coordinated by a nominated
module leader

= ‘Blended Learning’ is more than adding ICT to ttamhal methods of teaching and Learning

= The need to incorporate the ethical dimensionsusiBess Management throughout the
programme.

= The need to support non cognate students, pantigiethe early stages of the programme,
whilst maintaining a concern for the developmentagnate students

= Postgraduate students expect visible signs thgtatebeing treated differently to
undergraduates and in particular express the reeddostgraduate base room

= Programmes with a diverse range of students arauigimg on resources to support students,
both academic and pastoral.

And most importantly

= Increasing competition amongst both UK and overstas will demand relevant, high
guality programmes at a competitive price.

2. Contribution of the new programme to the Faculty’sprovision

The proposed programme will:
= add to the range of taught Masters programmeseaffeithin the faculty

= provide a suite of taught Business Management progres offered by the Business
Management group that range from Foundation to élastegree.

= complement thA Management of Contemporary Global Issi4 International
CommunicationandMSc Health InformaticsAll of these programmes are located, at least
in part, in the management field. It should be ddbtat a number of designated option
modules in this submission are validated modulésred on these existing programmes. The
proposed programme also shares with these programmiaternational agenda as a clear
and distinctive focus.

2.1. Connection with existing Masters programmes

The new programme will share some optional modwiés the MA Managing Contemporary
Global Issuethe MSc Health Informaticsand with the recently validat&dA International
Communicatiorand will thus be a means of widening the Faculpyvision in a resource-
efficient way.

2.2. Marketing issues

Review of market and market opportunities — Interndional level

= Evidence of the demand for overseas markets waghs@mom the University International
Development Officer. His research and overseatsuisinfirm that there is a continuing
demand for postgraduate taught awards from unddugtas of many overseas countries. The
overwhelming demand from non science/engineeriagugtes is for Business and
Management related programmes. Programmes thatimahternships, real world business
problems, and other ‘real world’ links are partamly popular with potential overseas
students. The size and ethos of Winchester wasafsoded as a significant advantage in the
market overseas.
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Review of market and market opportunities — Nation&level

= The Higher Education Statistics Agency data shdwas full-time postgraduate business
students have more than doubled from 17,271 in/839® 38,720 in 2004/05. (whilst in the
same period the growth of part-time students wasep25%). The continuation of this trend
was subsequently supported by evidence presenthd @onference ‘New Directions in
Business and Professional Education’ June 200&agtalso noted that whilst demand would
continue to grow, the competition amongst provideosid also grow significantly, with
resulting pressures on quality and cost)

= Areview of current postgraduate Business prograsnofilered at other universities in the
UK showed a significant growth in MSc/MA programmmany offered with a specific
international focus. A subsequent review of a sela®f programmes across the UK showed
a number of common factors
« offered to holders of cognate and non cognate degrees
» students offered choice of ‘generalist ‘or ‘spestabward
* minimum English language requirement of IELTS 6.5.

e emphasis on the total learning experience, boideéresnd outside the formal teaching
programme.

= A meeting was held with Phil Cardew, the former De&Quality (and currently PVC at
South Bank University). Arising from both his exjggice at Winchester and his time at the
QAA, he was able to offer a number of valuable ole#ons and pointers.
« there is a growing market in postgraduate busipesgrammes for recent cognate
and non cognate first degree holders

+ the MBA market is crowded and is not appropriateréament UK/overseas
undergraduates

» the creation of a business management frameworknhay advantages as it offers
student choice and allows for development and dromthe future

» programmes should incorporate the possibility oEAP

» whilst most of the students on an MA/MSc progranareslikely to be classified as
‘career entry’, i.e. recently graduated and withgighificant business experience, a
minority may be part-time and will be seeking ‘@rdevelopment’ and thus their
needs and expectations will be different.

The QAA benchmark statemeMiasters awards in business and managenismurrently
under review. However, the current document gjeiadicates the level of both intellectual
and business skills development that should takegphnd the core content that should be
included. A clear delineation is drawn betweergpaonmes which are:

= ‘Career Entry’ MSc iflon-cognate programmes)

= ‘Career Development’ MBA dognate programmes).

A decision has been made to orient this degredyfiainthe career entry (MSc) entry point,
(Generalist Masters Type Il — Career enimthe QAA terminology) with the development of
an MBA (Type | Career developmeémirogramme as a logical future development.

Review of market and market opportunities — Regionblevel

= Judged by past and present student recruitmentGhsgter is primarily a ‘regional education
provider'. The undergraduate business managemegtgmme currently recruit over 80%
of students from Hampshire and adjoining countiékilst the programme is aimed at both

! Indeed, the QAA Benchmark for MBAs states thatlsis should have significant business experience.
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home and overseas students, it is reasonable talggethat a significant number of students
will be from the South/South East region. Furthemma significant objective of the
university is the retention of existing Wincheatedergraduates on its own postgraduate
programmes.

The South East England Development Agency (SEERAX&Y 2002-20012 includes as
one of its objectivesompetitive businedsased on fosteringnterprisge growth and
innovation andinternational RelationsA stated aim within the document, is that of bdimg
the top 15 regional economies in the world wittiia hext decade. This has, of course,
enormous implication for business growth and ttiecti’e management of enterprises.

The Hampshire Economic Partnership Strategic Rigargets out as PriorityMeeting
future workforce needsnd notes that there is a ‘significant weakneggimeral
management’. It also includes ‘Promote Innovatind Bnterprise’ as a further priority.

The Hampshire and Isle of Wight Local Skills fooBuactivity Alliance commissioned
research into the current and future skills needt$carea, publishing its results in June 2006.
It found that that there were problems of fillim@anagerial vacancies due to the shortage of
applicants, and the poor qualifications and attebwf those applying. Over the next 8 years,
18,000 new managerial jobs will be created in gggan.

From the other findings in the report relating kdls development needs and the significant
changes that are occurring, it is reasonable & thfat a key role of managers will be that of
facilitating change and the fostering of employegadlopment.

The review of regional employer needs has beehdudided by consultation with business
organisations. — Twinings, Barclays, and Logica

Existing regional provision of post graduate busings programmes

All the universities in the region offer post gratieiawards in the business field, including
programmes appropriate to recent graduates (MAMS®C) and others relevant for those with
appropriate Management experience(MBA). Indeesl jieirhaps fair to say that the number
and range of such programmes offered by BusindssdBcin UK Universities, covers all
sectors of the market. The 2006/07 edition of ‘firabs Postgraduate Guide - Postgraduate
Business Courses’ list over 400 programmes undehdéfading ‘Management’( as opposed to
Business Studies, or specialist fields of managémBoth within the region and nationally,
many of the programmes offer entry to botignate andnon cognate first degree applicants.
The existing provisions have to be viewed, howeivethe context of the growth of post
graduate students as reported by HESA, and thedsteconomic growth of the South East
of England.

PGCert, PGDip & MSc in Business Management Pagedd o msc_val.doc



[I. PROGRAMME DESIGN DOCUMENT

A. THE PROGRAMME SPECIFICATION

Prospectus information

1. Awarding Institution
2. Teaching Institution
3. Programme Accredited By

4. Final Award

Level of Award
5. Programme Title

6. Application code

7. Relevant QAA Subject
Benchmarking Group

8. Entry Requirements

The University of Winchester

The University of Winchester

The University of Winchester

Postgraduate Certificate
Postgraduate Diploma
Master of Science
Postgraduate

Business Management, with specialist
pathways in:

Finance

Marketing

International Business

MSc Human Resource Management
(‘Top up’ Degree)

MSc Marketing (‘Top up’ Degree)

To be allocated

Masters awards in business and
managemerttenchmarking document

At least 2.2 at BA (Hons) level for the
Certificate, Diploma and Masters
programmes

English language levetequirements Overall Band 6.5 including 6 in academijc
for non-native speakers (for all awards) writing; Applicants with IELTS Overall
Band 6.0 or those with Overall Band 6.5
but not including 6 in academic writing
are eligible if they take Pre-sessional
Course B.
9. Date programme specification 17 Nov 2006
produced/revised
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10. Educational Aims of the Programme

Learning outcomes are given here for the threefipalons. These are cross-referenced to
the four-part descriptor (humbered i-iv) given &oMasters level degree, as stated inQiAé\
Framework for higher education qualifications

The learning outcomes for the programme at PostigitadCertificate level are as follows:

1. Discuss, analyse, and critically reflect upon tletioal perspectives, current problems and
research in the field of Business and Managenikiak i

2. investigate and present synthesised informatioissures related to business and
management

3. demonstrate original application of systematic usi@ading of generic issuabifl.iii)

4. utilise the insights, techniques and knowledge egiior problem-solving in the field of
Business and Management

5. demonstrate how established techniques of reseactkenquiry are used to create and
interpret knowledge in this area of studyid.iii)

In addition, the Diploma Level will develop the lfmlving learning outcomes:

6. demonstrate insightful understanding of issuekénBusiness and Management field and
critical awareness of the current problems andjirtsithat are at the forefront of this area
of professional practiceb(d.i).

7. understand the uses and limitations of a rangesgfarch methods, both quantitative and
qualitative, and understand their strengths andkmnesses for providing information and
evaluating options in this area of studpid.ii & iii).

In addition, the Masters Level will develop theldaVing learning outcomes:

8. critically and creatively evaluate current reseaedtvanced scholarship and
methodologies in the Business and Management (iigidliv)

9. implement research methods using appropriate toalgechniqueskid.ii).

11. Learning and teaching strategy

Active engagement with the learning activity, as studeaek and take responsibility for their
own learning and the management of their learnatiyities

Collaborative activity in which group members learn from and\s&lif seek to learn from
the expertise and experiences of other group mesber reciprocal
fashion

Theoretical and research-informed inputs from members ofuteial team

Innovative use of new tools and techniques developed eithdrduse’ or adapted from good
exemplars elsewhere in the business school comynunit

Vocationally oriented by utilising the expertise of visiting agers/visits to selected
organisations

Auditable and reflective practice encouraged in order to mée the opportunities for
intellectual growth in the learning process
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Transferable good practice from cognate disciplines and prograsboth from within the
university itself and also from HEA subject groups

E-Learning informed teaching (including, but not confinednadvative uses to be made of
the opportunities for collaborative learning faeiled by virtual learning
environments and other tools such as blogs and)wiki

Deliverable outputs that aspire to publishable status (pagrtyin the case of dissertations)
Opportunities will be taken for the production afpers jointly authored by
members of staff and individual course membersliEkguidance will be
given to principles of sound academic writing saaavoid the possibilities
of inadvertent plagiarism

Non-native speakers will be encouraged to atteadPtie-sessional Course in English for
Academic Purposes B, an intensive four-week cailnastoccurs in August/September,
irrespective of whether they are required to dqteobe shared witMA International
Communicatioh. A pre-sessional course provides the opportusot for the study of
academic English and for orientation in the plaicuture academic study. It focuses on
preparation for effectiveness at real academic vaoik not on gaining another IELTS score.

12. Summary of Assessment strategy

The assessment strategy for the programme as & vaeaks

= To utilise a judicious blend of assessment metlwalading essays, reports, presentations,
practical exercises, time-constrained assignments

= To ensure that in each module, the contributioanyfindividual student will be clearly
identified to ensure that learning objectives h@en internalised and met

= To give timely feedback in order to assist studemi&e progress in their intellectual journeys
by incorporating the lessons learnt from one assegt activity to subsequent ones.

= To deploy alternative forms of assessment that Imeaytilised on particular occasions to
accommodate the needs of students with particigabdities provided that the overall
objectives of the programme are met.

= To explore ways in which project and work-expergietements be conjointly assessed in
the assessment of innovative modules which makefusteidents’ developing consultancy
skills (in theBusiness Consultindouble module). This will extend the team’s prio
experience of assessing undergraduate modules WBL (Work Based Learning) mode.

The detalil of these assessment strategies is arglan more detail ihearning and Teaching
Strategyon p.21.

13. Reference Points & Engagement with the academic irdstructure

Over 160 official policy documents are listed oa thniversity’s portal. Of these, some 21
have been consulted and their ethos and guidetiolesidered in the preparation of this
document. Itis intended that this subset wilhiede available to intending students on the
Business Management pages of the VLE in ordardeease their accessibility. In alphabetic
order the policy documents are:

Assessment Strategy 2002

Business Management GroHghics Frameworik006-07

Common Academic Regulations for Taught Masters fraragnes

Disability Policy
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Equal Opportunities Policy

Freedom of Information Act — Publication Schemetfar University of Winchester
Guidelines for Staff on Disabled Students’ Learning

Guidelines for staff on supporting students

Guidelines for staff on Supporting Students withs[2yia and other additional Learning Needs
Internet and Email Policy

Learning and Teaching Strategy 2006-2011

Moderation of Assessed Work

Plagiarism — A Student Guide

Religion or Belief Discrimination Guidelines forebt

Research and Knowledge Transfer Ethics Policy

Semester Dates 2005/06 — 2009/10

Sexual Orientation Discrimination Guidelines foafbt

Sexual Orientation Discrimination Guidelines foudnts

Support for International Students

Timeliness of Return of Student Assessed Work

University Response to the Requirements of thelillisaDiscrimination Act

As the Business Management group is already refperier the teaching dfluman
Resource Managemeintundergraduate programmes and this disciplirmdéréady
represented in the design of the current proptsah members of the teaching team are
cognizant of many of the salient issues (e.g. egpportunities policies, disability policy)

The importance attached by the team to considesatib ethical issues is evidenced by the
fact that the consideration of ethical issues rssaered in each core module (including
Research Methods) and in a substantial numbereadptional modules.

In view of the fact that it is anticipated that cseas students will find the degree attractive
and fitting their needs, the course team will plagearticular stress upon the following:

= Cultural awareness

= Support for international students
This is reflected in

* The Programme Philosophy ( page 20)

e The Learning and Teaching Strategy

* The forms of assessment

* The Programme Induction

e The Module content and learning outcomes,

notably, (but not exclusively) in the core modulé®e Global Business Environment
Management and Leadership of PeopielStrategic Decision Making

In addition to the programme and its induction,@ng support and guidance is available to
all students via The Study Skills Coordinator, techwithin University of Winchester

Student Services, and the Language unit withinHaoeulty of Social Science. These services
may be of particular value to International studdot whom English is not their first
language, and students with backgrounds in otredeanic disciplines. Whilst students may
at their own volition seek their assistance, it aio be an important role of the programme
teaching staff and personal tutors to work witldstits to identify any specific assistance
required and in agreement with the student, tediavith the relevant University service.
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The University Learning and Teaching Strategy magesific reference to the

need to build upon the abilities to document, aadd actively reflect upon their own
learning styles and learning practices

which reflects the spirit and philosophy of the PfBvisions at undergraduate level. As
PDP experience develops within the institution, M&ments will be encouraged to
incorporate elements of such planning into thein @areer planning

Degrees in the Business Management field are inkligreocational and this one is no
exception. As such, it accords with the visio e University of Winchester Strategic Plan
2005/2006 to 2020.2011 (Section 1.1.1) to ‘increhseproportion of students gaining
appropriate employment’. The proposal does alstaio specific features, however, which
provide opportunities for students to develop gmplyatheir managerial skills directly by
including an (optional) double modulBysiness Consultingn which students undertake a
guasi-consultancy role in a firm or organisation.

Opportunities are also presented to learn fromudifide the expertise of visiting speakers
and to undertake visits to selected organisati@eeLearning and Teaching Strategy,
‘Vocationally oriented’ entry, p. 22).

Recruitment Strategy

The University of Winchester Strategic Plan 2008&€@ 2010/2011 (2005a) includes aim
and target 2.9.1 to ‘secure an overall increasedture students of 25% by the end of the
plan period’. This programme is seen to be of irtgoore to this because of the international
pathways it opens up to mature students.

The University of Winchester Widening Participatitrategy has several aspects that are of
particular significance for the programme. It stateat ‘The university will proactively advise
students on post-graduate study.

‘Alumni scholarships will be provided to encourgmest-graduate studyikid. p.3). One of
the stated aims of the strate@yid.p.6) is to recruit from black and minority ethgioups,
and this programme should be especially attratctiveich students. There will be a graduate
recruitment fair and a postgraduate open day hatdally. The first of these were held on 16
February 2006 and in 17 June 2006 respectivelgg®mme staff are involved in these.

Any applications for APEL will be considered by thaculty of Social Sciences APEL
Committee which typically meets prior to the starthe formal teaching programme.
Applications for APEL will only be considered inla&on to optional subjects and will not
normally be considered for any of the core modirigbe programme (except for holders of
CIPD and CIM postgraduate certificates.)

14. Programme Structures and Features; Modules, Crediand Award
Requirements

The programmes are designed for full- or part-tetuely, and are structured into a
progression through PG Certificate and PG diplarnéminating in a dissertation qualifying
the student for an MSc award.

All students begin with a core PG Certificate dylla, and all progress to a core module in
Research Methods. Other PG Diploma modules caeleeted from a range of options, and
a mix of options matching the specialist area efdissertation can qualify a student to
graduate in a named pathway.
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Generic programme structure

The Global Business Environment 20 credits

PG Cert | Management and Leadership of People 20 credifs credits
Strategic Decision Making 20 credifs
Research Methods in Business (core) 20 credits
( 2 options drawn from)
Business Consultingd¢uble module 40 credits
Developments in Informatics 20 credifs
Corporate Finance 20 credits
eCommerce 20 credits
Financial Risk Management 20 credits

PG Dip | International Business Communication 20 credifi credits
Management of Contemporary Global Issues 20 gedit
:\g:lrjleasgement of Contemporary Global Enwronmental20 credits
Organisational Development and Change 20 credits
Quality Management, Systems and Processes 20<redit
Strategic Marketing 20 credits
Trade and Competitiveness 20 credits

MSc Dissertation 60 credits| 60 credits

~

D

Choice of options

Total 180 credits

Students with a non-cognate first degree have Eelad anytwo of the optional modules
offered. However, their choice of option will orthg made after a period of consultation with

their tutor(s) and will be informed by

undertaken as identified in the Induction period)

Their own developing career interests

Specialist programme pathways

The following optional specialist pathways are &alde

MSc Business Management and Finance

MSc Business Management and Marketing

MSc Business Management and International Business

Note.

The pathways are intended as a degree of relgge@alisation within the context of a
Type 2 Generalist (career entry) Masters degredollowing the QAA Benchmarks
(Masters awards in business and managememd)can be taken by students without previous

degrees in the specialism.

The pathways above amet intended to meet the QAA Benchmarks for SpeciMiasters
programmes. It is expected that non-cognate stadwef initially register for the general
pathway, but may transfer as an informed decisitar aovering the core materials.
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The decision to include these pathways was matieeitight of the research indicating the
market demand for these areas. It is possibldriitae region, a demand might become
manifest in other areas (e.g. Public Sector Managéninformation Technology) in which
case a proposal will be presented for the validadioany additional pathways.

The following top-up degrees are available for shud with appropriate professional
qualifications (i.e. postgraduate diplomas) from @IPD and CIM.

= MSc Human Resource Management (‘Top up’ Degree)

= MSc Marketing (‘Top up’ Degree)

In each case the Generic Core is:

Generic Core (4 modules)

The Global Business Environment
Management and Leadership of People
Strategic Decision Making

Research Methods in Business

MSc Business Management and Finance

Pathway Core Pathway Optiof@ne of the following)

4 Generic Core Trade and Competitiveness

Corporate Finance Financial Risk Management
Dissertation (in the pathway)

MSc Business Management and Marketing

Pathway Core Pathway Options (one of the following)
4 Generic Core Trade and Competitiveness
Strategic Marketing International Business Commaiiie >

Dissertation (in the pathway)

MSc Business Management and International Business

Pathway Core Pathway Options

4 Generic Core

One ortwo modules from: Balance of modulels6r0) from

Trade and Competitiveness Management Responsester@porary
Global Issue$

Strategic Marketing Management of Contemporary &llob
Environmental Issués

International Business Communication

Dissertation (in the pathway)

2 Option shared with MA International Communication
% Option shared with MA Management of Contemporalyb@l Issues
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MSc Human Resource Management

‘Top up’ Degree

Chartered | nstitute of Personnel and Development postgraduate diploma (120 M credits)

Research Methods in Business

Dissertation (in the pathway)

MSc Marketing

‘Top up’ Degree

Chartered | nstitute of Marketing postgraduate diploma (60 M level credits)

Pathway Core

Research Methods in Business
Strategic Marketing

Dissertation (in the pathway)

Pathway Optionan of the following)
Trade and Competdsen
International Business Commaitict

15. Progression Modelling for full- and part-time provision

Full-time student Semester Part-time student
Session 1 Session 2 Session 3 Day Session  Se&sion
The Global | Strategic Management 1 The Global Strategic
Business Decision & Leadership Business Decision
Environment | Making of People Environment | Making
(Core) (Core) (Core) (Core) (Core)
Research Option Option 2 Management | Option
Methods in & Leadership
Business of People
(Core) (Core)
Dissertation June-Sept | Start Reading for Dissertatign
3 Research
Methods in
Business
(Core)
4 Option
June-Sept Complete Dissertatio

» This pattern is predicated upon a student being t@bbe released from work or other
commitments for one half-day a week. Some studeatsbe in a position to have a
whole day release, in which case with a combinatiotiay and evening study they
may be able to approximate to the pattern of atiimé student. Some modules will
be delivered both in a daytime session and alsmievening session to accommodate
this. The provision will require a deviation froletminimum period of registration
for part-time students laid down in the 2006mmon Academic Regulations for
Taught Masters Programmes

» Optional subjects, includingathway Cores may be taken in any order. Hence
students following a specialist pathway will folldive same broad timetabling pattern
as students on the generalist (no specialisatiatiway.

» For full-time students, the Dissertation preparatioll be initiated by the Research
Methods in Business (core) module but more intengiork will be undertaken in the
June-September period, enabling them to completeringramme in one calendar

PGCert, PGDip & MSc in Business Management

Pagef D@

msc_val.doc



year. For part-time students, the Dissertati@pgration is split over two calendar
years (essentially half the amount of work in deuble amount of time) but the first
June-September period will be utilised for prepasatiterature review before the
Research Methods in Business module is run in Sem@gAutumn term) Thus full-
time and part-time students will receive the sameunt of tuition and a devote
similar amounts of time to the Dissertation. Studeransferring from a Diploma (pt)
pathway to the MSc route at the end of their seg@aat of study will need to
undertake their dissertation in an additional cdderyear.

* Both the MSc Human Resource Management and MScedagk'top-up’ degrees
will normally have a Semester 2 start (i.e. infieeby of each calendar year) If
demand is sufficiently strong, then an additionaduole of the module compulsory for
each degree i.®Research Methods in Businesm be offered in Semester 1, allowing
students to complete their degree in the conveatitome period (September to
August)

» All part-time students will be counselled in orderdetermine the pattern that best
enables them to reconcile their various commitments

Identification of tutors

The Global Business Environment Ross Catterall
Core modules Management and Leadership of People Richard Graham
Strategic Decision Making Mike Davies
Chris Grover
Research Methods Research Methods in Business Prof. Mike Hart
module .
Prof. Dan Remenyi
Business Consulting Mike Davies
Corporate Finance Julia Burgess
Developments in Informatics Dr. David Rush
Elwyn Cox
eCommerce Eric Bodger
Gary Akehurst
Financial Risk Management Dr. George Filis
International Business Communication Mandy Jones

Optional module’ | Management Responses to Contemporary

Global Issues Dr. Paul Sheeran

Management of Contemporary Global Dr. Paul Sheeran
Environmental Issues Jane Fairclough
Organisational Development and Change Richard Gmaha

Dr. David Rush
rof. Mike Hart

Strategic Marketing Elwyn Cox
Trade and Competitiveness Ross Catterall

Quality Management, Systems and Process

Prof. Mike Hart

Dissertation Dissertation )
Prof. Dan Remenyi

“ Not all the optional modules will be availablestodents within any given year.
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Personal tutors will be drawn from staff curreridgching or offering a module on the
programme. The tutor as appointed will be matcleedasely as possible to the developing
interests and career intentions of the studerthdrevent of there being any difficulty or delay
in appointing the personal tutor for a given studdre programme leader carries this
responsibility until such a time as an appointmsmbade.

16. Criteria for admission

Admission to an M-credit Level programme of stutdglénormally be subject to applicants
holding a relevant honours degree obtained at@gyresed institution. Other qualifications
may provide appropriate evidence for admissionpoogramme of study. Such evidence in
the form of prior learning or prior experientiahla@ing shall be considered and approved by
the appropriate Faculty AP(E)L Board.

Specific programme criteria

Since the programme is a non-cognate MSc, a fagte® of at least'®class standard in any
undergraduate programme from a recognised uniyassdatisfactory. Students with a
cognate degree (in a business-related area) wéive an invitation, where feasible, to attend
an interview to ensure that the Winchester programmuost fully fits their needs. Mature
students who offer equivalent means of qualificatioll be interviewed on an individual
basis to ensure that they meet the criteria foraatht’s programme of study.

17. Quality Management and Enhancement

Quality Control at Programme Level

Programme quality is monitored by an External Examiwho is approved by the University
Senate. The Examiner’s Annual Report is distridutethe Vice Chancellor, Pro Vice
Chancellor (Academic), the Assistant Vice Chanceetlee Chair of the Faculty Quality
Committee, the Dean of the Faculty of Social S@snand Academic Standards Committee.

The Programme Committee evaluates the succese pfdigramme, using student feedback
and representation. The committee will meet atleace per semester to review matters in
general, and to maintain its ongoing evaluatiothefadded value it offers to the students. If
necessary, more meetings will be held.

Subsequent to receipt of the External ExaminerjsdRethe Programme Director produces
an Annual Monitoring Report (AMR), which will algake into account matters minuted by
the Programme Committee or identified in modulalisek. The AMR identifies items
requiring attention, and provides an Action Plantfe following year. After the fist year, it
will also track progress of Actions previously itiied. The AMR is reviewed by the
Programme Committee, and then submitted for sgriynthe Faculty Quality Committee
(FQC). The scrutiny process is rigorous, and remsmay be required before the AMR is
taken forward to the next stage.

Quiality Control at Module Level

Each module leader obtains feedback from studgntsdans of a module assessment form
and then collates these results into a reporti®iProgramme Committee Meeting. This
module report will include a summary of the conteinthe student responses and will identify
any matters requiring attention.
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Quality Control at Staff Level

The quality of learning and teaching is supportg&taff Development, such as annual
appraisal, attendance at conferences and regiaetimys, external examining and
involvement in research activity.

Quality Control at University Level

The main University processes are as describedeablovaddition, the Academic Standards
Committee conducts random reviews of programmesAduhids.

The programme will be subjectaid-cycle reviewthree years after validation and a full
revalidation six years after validation.

Declaration:

The programme conforms to the University’'s Commaademic Regulations for Taught
Masters Programmeig all known respects, save for one deviation. mi@mum period of
registration for a part-time student shall be redufor students who are able to obtain
sufficient release from their work to permit stuatya faster pace than envisaged in
Progression Modelling for full- and part-time prsian on p.16.
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B. THE PROGRAMME PHILOSOPHY

This proposal is predicated upon three key prirsipl

= An understanding of the pervasive effects of trecpsses of globalisation which impact
upon the world’s economies.

= A pedagogy which is committed to the developmerdroéngaged, interactive and analytical
learning style that will equip graduates with higbeder skills that they can then deploy in
their future employment.

= Anintegrative approach to learning, where eachutpursues a set of themes rather than
aligning with a particular business function.

The MSc will prove attractive to those graduatethwai good degree in any discipline but
typically with a systematic underpinning in the isbsciences. Such graduates will be
looking for an MSc that will provide them with tkeowledge, skill-sets and aptitudes that
will make them attractive assets to any organigatiovhich they are employed.

The development of analytical and critical thinksiglls will already have been developed in
the undergraduate populations from which recruitmelh be made. This proposal seeks to
enhance and to refine such skills and to fuse twémcritical and progressive problem
solving aptitudes as the course progresses. dnttie proposal seeks the same ends that
characterise all other courses offered at Masteval in this field. However, there is a
particular group of characteristics, which, in camaltion, serve to give a degree of
distinctiveness to the present proposal and thesdedailed below.

1. Distinctive characteristics of the Winchester MScn Business
Management

The proposal serves to blend together severalad#sioutcomes of education at Master’s
level but is distinctive in the vision that we hdti the graduates of the course. The
operation of the course serves to embed some keytations as described below:

G geared towards global perspective upon business philosophies and proegdvhilst
displaying an understanding of, and sensitivityaodg, diverse cultural orientations in
groups and societies

L learnsactively by becoming engaged in more proactive modes afilegithan may have
been the case in their previous undergraduate gdoca

O outputs always to a high professional standard (whethémnerform of projects, meetings,
interpersonal transactions as well as more fornmédem modes of communication

B knows how tdbalancethe technical and analytical with social consitieres. ‘Social’ is
deployed here to cover political, legal, ethicablegical and societal dimensions of
problems and organisational transactions

A chievesa high degree of technical scholarship and sexlshieve high professional
standards in all transactions

L links well with fellow course members, staff and bussestworks to produce innovative
solutions to challenging problems

The intellectual and professional journey

The metaphor of a journey is an important one i riaspect because it acknowledges that
upon entry to a course such as this students hade significant progression by successfully
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completing their undergraduate course. Howevehestart of their postgraduate education,
students will be encouraged to undertake auditsesf own skill-sets (and seek assistance to
remedy any shortcomings that they may identify)e €burse seeks significantly to enhance
performances in the skill-sets outlines#¢ 2.5 belowgs the course progresses. However,
there is a recognition that such skills need todfi@ed, adapted and even reformulated as
students enter the initial stages of their orgdimsal careers upon graduation when they will
typically be faced with the demands of rapid orgational change (and redefinition of their
own work roles implied by this) In such an intetigal and professional journey, the MSc
should equip them for the pathways that lie ahdakemn.

Generic learning outcomes for the course as a whole

Following from these principles, the course wilhgeate the following generic outcomes
(mapped irLearning, teaching and assessment stratelggew).

Theory Theoretical and conceptual understandirmg advanced level

Research The demonstrated ability to researcheséiuate and deploy evidence to
pursue a line of argument

Application The ability to apply concepts and thetmal constructs to ‘real-world’ examples

Methodological knowledge and deployment of appete quantitative and qualitative
research tools and their philosophical underpinging

2. Learning, teaching and assessment strategies

2.1. Learning and Teaching Strategy

The learning and teaching philosophies that undetg course take as their starting point
that active, engaged and committed workers wiktakme responsibility for their own
intellectual development. It follows, thereforeat whilst ‘the course’ (for example in any
one module) will be documented with appropriaterie®) outcomes, the journey to achieve
such outcomemay well vary considerably from one student to hent In part, this will be a
function of the extent to which their initial undeaduate education has given them the
appropriate grounding in social scientific disaiglé and principles.

An important plank in the teaching and learningtstgy adopted for the MSc is that students
will need to take responsibility not only fathat is learnt but more particularly ftwow it is
learned. In this respect, they need to build upon theitédslto document, audit and actively
reflect upon their own learning styles and learmnactices. The organisation of learning
may well entail the development of new skills ior, Example, time management, group
working and individual scholarship. The staff marsof the course will define it as part of
their role to encourage, facilitate and offer guickato students to develop their own
intellectual journey and how they are to make pgegralong it.

The strategy of the programme as a whole envisagéshe learning and teaching strategies
shall demonstrate the following characteristics:

Scholarship skills
Technical Skills
Inter-Relationship skills

(elaborated in Section 2.4 Assessment Matrix) @@)p.

Various components of the learning and teachiragesgly which flow directly from the
Programme Philosophy on p20 are indicated below:
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ctive engagement with the learning activity, seeking @kthg responsibility for
their own learning the management of their lear@iotyities

ollaborative activity in which group members will learn fromdhactively seek to
learn from the expertise and experiences of ottmrgmembers in a reciprocal
fashion

heoretically and research-informed inputs from members ofdb@ial team

nnovative use of new tools and techniques developed eithdrduse’ or adapted
from good exemplars elsewhere in the business sclaumunity

ocationally oriented by utilising the expertise of visitingesfkers/visits to selected
organisations

uditable and reflective practice encouraged in order toimese the opportunities
for intellectual growth in the learning process

ransferable good practice from cognate disciplines and prognasiboth from
within the university itself and also from HEA sabj groups

-learning informed teaching (including, but not confinedrinovative uses to be
made of the opportunities for collaborative leagifiacilitated by virtual learning
environments and other tools such as blogs and)wiki

eliverable outputs that aspire to publishable status (pdeibuin the case of
dissertations) Opportunities will be taken for gneduction of papers jointly
authored by members of staff and individual comnsenbers. Explicit guidance
will be given to principles of sound academic wgfiso as to avoid the
possibilities of inadvertent plagiarism

The learning and teaching strategy is not ‘fre@dfleg’ but is informed by the following
characteristics:

The Distinctive Characteristics of the Winchester M@8cectly inform the details of the
strategy outlined above

The international experience of the teaching teath m terms of work experience and
conference presentation runs both wide and deep

Membership of the Higher Education Academy subjectips (specifically the BMAF —
Business, Management, Accountancy and Finaobgct group) through conference and
workshop presentations will assist staff membeeplabreast of current good practice in the
business schools community

Research-informed teaching is facilitated and eobdry the members of the tutorial team
engaging in research projects and individual sehblp. A research culture is also sustained
by a Staff Seminar programme (open to all postgatelatudents), to which the operation of
this MSc will give a considerable impetus.

Current research activities and the associate@ptason of papers at conferences (and
particularly international conferences) alertsfadim members to learning and teaching
philosophies deployed in similar courses as wetlieectly informing the delivery of the
learning outcomes

A personal tutor is allocated to the student arid as an academic adviser. S/he has a
particularly important role by providing:

an initial needs analysis
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= ongoing help with th&upplementary Learning Activities Portfol{described, p.25)
= support regarding the student’s choice of optiomatlules

= ongoing developmental support.

Examples of innovation in teaching methods

Innovative teaching Module(s)
Ongoing Business Simulation Strategic Decision Mgki
‘Live’ consulting project Business Consulting

Critical reflection on presented seminars  Managedrard Leadership of People

Critical reflection on presented seminals  Orgafosat Development and Change

Videoclip analysis (qualitative research| Research Methods in Business

methods)
Games and simulations Corporate Finance
‘One minute Feedback’ Development of InformatiorcAieology
(potentially in every module)
QUBE tools such as: Quality Management, Systems and
- Minutes tool processes

- Dialogue Sheets
- JigSaw Learning
- The Dean’s Dilemma

One day’s fieldwork in a UNESCO Management of Contemporary Global
World Heritage Site e.g. Dorset’s JurasskEnvironmental Issues
Coast or the city of Bath.

Problem solving simulation and role- | Trade and Competitiveness
plays

Induction

An initial induction session is seen as a partidylsnportant part of the Programme, and
students will be expected to attend. This inductession will include spoken and written
coverage of:

the rationale for the first programme modules

the logistics of studying modules in Winchester Bagingstoke (given the possibility that
some modules may be shared with M Managing Contemporary Global Issuésught on
the Basingstoke campus as well askt International Communication

the importance of students working together asimgrated and supportive team
welfare support available to all students

support available for international students

students sharing their background and social expeeis

an introduction to Personal Development Planning

the desirability of and ways open for engaging it international community of the
University

expectation of challenges arising from the natume @ntent of the Programme
assessment will not be based a student’s use disEreg a foreign language

encouragement to keep reflective journals.
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Each semester starts with an induction sessioalffstudents enrolled at any level of the
programme (and including part-time students). Tiiction session has the following
objectives. These are to:

= present the modules and the staff, ensuring tieastiidents know what they will be studying
and who will be teaching them

= identify in advance the students’ interests witharel to the modules to be delivered during
the semester

= ensure that new students are familiar with proocesisuch as e-mail access and application
for extensions

= complement, with some face-to-face contact, thiei@irenvironment that postgraduate
students (especially part-timers) have to worloinnfiuch of the time.

The first two weeks of the Autumn term will be atpaularly important period of induction

for the MSc students. As well as getting famiad with college systems and procedures,
normal introductory classes will be held to introdweach module, and will address any
terminology that may be unfamiliar to non-cogndtelents (and may potentially not be fully
understood by cognate students). But it is reghedevery important that students develop a
cohesive and collaborative culture at the stathefcourse. It is recognised that cognate
students (with typically a first degree in a busseelated area) can play an important part in
the mentoring of the non-cognate students, paaituin the development of business-related
skills. At the same time, non-cognate studentklwiihg with them particular skill-sets that
they can share with cognate students.

All students will need to conduct an audit of tHeilowledge and understanding of business
management concepts (whether acquired as a régulboacademic study or by work
experience). This will then assist students teetigytheir own action plans (in collaboration
with each other and the tutorial team) for addregsghose areas in which they may need to
undertake additional study tasks to enable theptepa fully participant role in the course.
By working in this collaborative fashion from thery start of the course and by early
engagement with formative assessments, it is gatied that all students will have attained a
baseline standard by the end of the first semedtiee. staff team will prepare material that
will assist students in identifying their knowledged understanding of core functional areas.
These are listed below (and are cross-referenctgktappropriate section of Appendix 1
‘Knowledge and understanding content for generalisgrammes’ of theMasters awards in
business and managemd&@nchmarking statement)

+ Contextual factors (legal, ethical, economic, emvnental); Section a
corporate governance

» Markets and customers Section b

e Marketing of goods and services Section ¢

» Business Finance, use of accounting for managauigloses Section d

* Management and development of people Section e

« Use of typical research methods Section f
(particular attention will be paid to knowledgestétistical concepts and operations)

» Development of information systems Section g

» Use of ICT skills and techniques Section h

« Development of policy and strategies Seatio

After the Audit of Knowledge and Concepsgercise, students will be directed to a range of
learning materials specifically selected to agkisin to rapidly develop their competencies in
their deficit areas. One example of this is thdine- resource cited in tHeesearch Methods
in Businesgore module [Levine, D.M., Stephan, D., Krehbigl;Tand Berenson, M.L.
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(2004)Statistics for Managers using Microsoft Exdét, London, Prentice Hall] On
occasions, workshops may be provided to assisipgrofistudents who exhibit similar
profiles.

Students will then be required to prepare a Supplgary Learning Activities Portfolio in
which they can demonstrate to the satisfactiomefttitorial team that they have
undertaken whatever additional learning activitae required to ensure that they can
progress further in the MSc program without undiféadilty. Students will be strongly
counselled that any lack of diligence in preparsugh a portfolio may well increase the
chances of failure in subsequent stages of theseou

Students will be receive advice and planning frogirtpersonal tutors on their choice of
optional modules or pathways. A firm decision be student choice of option and pathway
will only be effected after a consideration of #taedent’s performance in the core modules
undertaken in the first semester. Individual shiglevill be counselled against the choice of
options which may be considered inappropriate énligiht of their performance in the core
modules (and any diagnostic and supplementary rabstudied)

2.2. How the learning outcomes fit the programme

There are four obligatory modules in the Mastecgmmme. Achievement of the learning
outcomes is mapped as follows:

Core Theory | Research | Application| Methodology
Global Business Environment v v v

Management and Leadership of v v v

People

Strategic Decision Making v v v

Research Methods for Business v v v v
Option Theory | Research | Application| Methodology
Business Consultingloubleoption) 4 v 4
Developments in Informatics v v v

Corporate Finance v v v v
eCommerce v v v

Financial Risk Management v v v v
International Business v v v
Communication

Management Responses to v v v v
Contemporary Global Issues

Management of Contemporary v v v

Global Environmental Issues

Organisational Development and v v v

Change

Quality Management, Systems anc 4 4 4 4
Processes

Strategic Marketing v v v

Trade and Competitiveness v v v
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2.3. Assessment strategy of the programme

The assessment strategy closely reflects the olgeatetailed in th@eaching and Learning
Strategyabove. In particular:

= |tis axiomatic that close adherence will be paidiniversity policy (and existing good
practice with the Business Management group) regauclear and timely communication of
assessment tasks and deadlines through the medtheaModule Handbook

= Feedback on assignments should be individualisddiarely, with a particular stress upon
those elements that will assist the student in ldgigg their own learning objectives that will
then inform further assessment

= The majority of modules shall have at least onm#dly assessed element which may well
take the form of a traditional examination (seenmseen), case study analysis, time-
constrained report production or similar

= The use of formative and diagnostic assessmettiteinarlier stages of each module will be
encouraged so that students can better acquit éheessin the subsequent summative
elements of the assessment

= |n the case of collaborative and group work, susfteésompletion of the module is only
possible where there is a significant amount ofkwehich is clearly attributable to each
individual student (this follows existing Businédanagement group guidelines and good
practice)

= A variety of assessment methods with a particulgpteasis upon those methods that closely
simulate the demands of the business environmesg¢drch and production of a report
incorporating an analysis conducted under time-taimed conditions)

= Assessment strategies shall be kept under corrstéatv to ensure that they are helping to
secure the objectives of the learning and teacttimgegy and the particular characteristics of
each student cohort
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2.4. Assessment Matrix

The following table shows the range of assessneehiniques proposed in the programme,
and how they are deployed across modules.

Core
Global Business Environment Written  |Exam
Paper
Management and Leadership oSeminar Seminar Oral Critical Case Study
People Written Presentation | Reflection exam
Paper
Strategic Decision Making Group Seminar Case study
Written Presentation |exam
Research Methods for Business Quantitati@ualitative | Critical Research
survey Survey methodological| paper
analysis presentation
Option
Business Consulting Consultant Consultants’ | Critical
Report Presentation | evaluation
Corporate Finance Report Exam
Developments in Informatics IT Report
application
eCommerce Website |Presentation| Group Business Proposal
evaluation (with costings)
Financial Risk Management Short Tests Report Exam
International Business Business Presentation, Written paper
Communication Presentationl Commentary
and Critique
Management Responses to | Project
Contemporary Global Issues |Report
Management of Contemporary| Report Evidence
Global Environmental Issues portfolio
Organisational Development |Seminar Presentation| Portfolio Case study
and Change Paper exam
Quality Management, Systems Individual |Open Book
and Processes written paperexam
Strategic Marketing Reports(2)
Trade and Competitiveness Individual| Exam
paper

2.5. Particular skill-sets developed within the course

The course designers recognise that the membdéhne aburse will seek to enhance not only
their knowledge base but higher order skills ag thake a journey through their

postgraduate career. It is envisaged that the si#l could be usefully categorised along the
following dimensions (although these may frequentigrlap in practice)
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Scholarship skills

Technical skills

Inter-Relationship
Skills

The ability to research subject areas at an adddlevel and then
display the abilities to dissect, evaluate and msg various lines of
argument. The ability to sift, evaluate and appburce material and to
adapt to the purpose in hand will also be developedependence of
thought, originality and creativity are also img@ont attributes to be
furthered. These skills will be particularly mamsifén their formal
outputs such as coursework and will culminate fosthstudents in their
MSc dissertation. However, it is to be recognited the style and
presentation of an argument may well have to beréad in particular
circumstances to meet the needs of the audiencesitd it is
addressed.

Technical skills includes not only conventional I1€Hills in package
manipulation but also the ability to utilise ragidleveloping
technologies (virtual leaning environments, forrapée) in potentially
innovative ways. Technical skills also encompasdisese techniques
specific to particular disciplines (such as fingremonomics and
statistics) that enable course members to presentsarguments to the
requisite professional level. There are also ngergeric skills such as
Time Management, Project Management, Multi-tasking.

Inter-relationship skills (‘soft’ skills) refers tihat bundle ofttributes th:
typically received the attention that they desenveost-graduate
education which may well have placed emphasis @pbolarship and
technical to the detriment of inter-relationshifllsk The course
designers are conscious that the success of nfamyt (nost) business
projects relies upon the successful deploymenttefirelationship skills
and serves to address these specifically in thesealesign.

These skills are not to be categorised as arigateec skills confined to the academic world.
The course designers are strongly of the viewithattification and development of the skills
sets identified above (which follow closely the m#vgiven in the Masters awards in
business and management benchmarks) have an imegdgct on the employability and
subsequent professional development of the graslwétihis course.

2.6. Representation of the benchmark principles in the @re modules

These are listed below (and are cross-referenctgktappropriate section of Appendix 1
‘Knowledge and understanding content for generplisgrammes’ of th&lasters awards in
business and managem&#nchmarking statement). The issues raised ibénehmark
statements may well find greater expression inaame rather than another but given the
thematic character of the core modules, it idyikieat benchmark statements are addressed
in more than one core module
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Benchmark statement Section Core module
(primarily but not exclusively in..)

Contextual factors (legal, ethical, (@ The Global Business Environment
economic, environmental); corporate

governance

Markets and customers (b) The Global Business Bnrient
Marketing of goods and services (c) The Global Bess Environment
Business Finance, use of accounting for(d) Strategic Decision Making

managerial purposes

Management and development of people (e) Manageamehiteadership of People
Use of typical research methods () Research Metio8usiness
Development of Information Systems (9) StrategiciBien Making

Use of ICT skills and techniques (h) Strategic Beri Making
Development of policy and strategies 0] Stratdecision Making

3. Reference to other strategies and policies

The document has referred (in several placesyatbesfies such as:

= University wide strategies (see B.13. Referencat®d Engagement with the academic
infrastructure on p.11)

= University of Winchester Strategic Plan 2005/200@©20/2011
= Business and Management group Strategic Plan (@exton p.4)
=  QAA benchmark statemeMasters awards in business and management

= Business Management Grokthics Frameworkk006-07

4. Resources for the Programme

The new modules on this programme will necessitadee library acquisitions of books and
journals.

The university is well supplied with IT facilitiet Winchester and students can access their
accounts from home as well. The programme will made= of the VLE, both at module level
and at programme level. This medium of communicatid! have lasting significance for
students who subsequently go to work in other aasit

Currently two replacements for the VLE are in easibn (Moodle, Blackboard) and
members of the team are already making use of theseso as to come to an informed
decision regarding the replacement of the currdii.V

Most of the programme will be delivered at the Kilfred Campus in Winchester. But the
possibility is open that the moduldnagement Responses to Contemporary Global Issues
andManagement of Contemporary Environmental Issuidide delivered at Basingstoke,
which will facilitate intermixing with the studenssudying on théVIA Managing

Contemporary Global Issuesd theMA International Communication

A dedicated Resource room has been identified irconsultations with other universities as
essential for the well-being awdrps d’espritof the programme as a whole.

The Academic Planning and Resources F@&RPR) has been approved by the Policy and
Resources Committee.
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5. Staff development, research and the programme

5.1. Staff resources

Full CVs of the teaching staff are provided in parately bound volume..

5.2. Staff research

Business Management Research Clusters 2001-2006

E-Learning

Tourism, Local

Quality

Management 19 papers History
B banars Conference 1 PhD

pap _ 1 PhD (near
QUBE project completion)

Trans-QM project

10 papers

Finance and
Economics

MA program

3 books+chapters
32 papers

3 Books+book
chapters

Summary Table of Research Outputs, 2001-2006

Types of output 2001 2002 2003 2004 2005 2006 Tstal
Books, chapters 4 1 1 2 1 5 14
Published Conference proceedings 0 7 6 3 5 6 27
Journals 7 6 3 4 2 7 29
Other conference presentations 2 5 3 4 4 8 26
Totals 13 19 13 13 12 26 96

The great majority of the staff contributing toglsubmission are qualified to at least Masters
level (13 out of 15) and 6 out of 15 to PhD level.

The research outputs have increased substantiaiheicurrent calendar year as indicated in
the table above. The majority of team members kialigered papers at international
conferences in the course of the current acadeeac (2006-07).
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5.3. Staff Development Strategy (Research)

Summary (Progress to date on Row 1, further objectives owR)

Policy and Aspirations Achievements to date / planned

1 achieved
1 on point of submission
1 in progress

Support for individual scholarship to
Doctoral Level

Group staff development policy:
» Support financially (Faculty funds)
» Allow time (at writing up stage)

Active engagement in relevant professional6 in published proceedings (2006)

activity by participating in peer-reviewed | g presented to conferences — unpublished
conference presentations. (2006)

Group staff development policy:
» Encourage writing in groups (pairs, threes)
» Assist novice-researchers to become research active

Successful submission to peer-reviewed | 6 published (2006), 1 published (2007)
journals

Group staff development policy:
» Turn successful conference papers into refereedgbarticles, seeking appropriate
journals according to experience of researcher
» Share expertise within the group

Books/book chapters 5 (2006)

Group staff development policy:
» Turn well-received conference presentations intokbchapters
» Take opportunities for co-authored chapters
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Engagement in national research Quality in Business Education (QUBE)
programmes Professor Mike Hart, Dr. David Rush

FDTL5 funded

Transformative Quality project
Dr. David Rush, Professor Mike Hart
HEA funded

Group staff development policy:

Extend the team in further bids in national praggect
Utilise QUBE tools to stimulate research-informeddahing

Engagement with fellow subject Presentations at:
professionals in the appropriate forums BMAF conferences (2006, 2007)

HEA Annual Conferences (2007)
FDTL Conference (2007)

Group staff development policy:

Disseminate relevant teaching and learning/resgqaapkrs
Encourage, subject to financial constraints, ragaffiendance at relevant professior
updating conferences

nal

Consultancy and professional linkages 22 conducted in 2002-2006

Group staff development policy:

Extend consultancy activity within the Hampshirgiom by using recently develope
contacts

Capitalise on research and professional linkagegvelop and extend ‘communitie
of practice’

o

Staff-student seminar programme (to be initiated with postgraduate student

cohort)

Group staff development policy:

Re-introduce Staff Seminar programme as a Staffe3tuseminar programme (for 3
staff and postgraduate students) with the expectati at least one presentation to |
seminar programme by each member of the teachamg.te

Encourage attendance of all members of staff wremeGuest Speaker/Visiting
Lecturer is making a contribution to the MSc pragnae

all
he
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[1l. PATHWAY AND MODULE DESCRIPTIONS

The Global Business Environment 20 creditT
PG Cert Management and Leadership of People 20 credit$0 credits
Strategic Decision Making 20 credits
Research Methods in Business (core) \ 20 credits
( 2 options drawn from)
Business Consultingdéuble module 40 credits
Developments in Informatics 20 credits
Corporate Finance 20 credits
eCommerce 20 credits
Financial Risk Management 20 credits
_ International Business Communication 20 credits _
PG Dip Management Responses to Contemporary : 60 credits
20 credits
Global Issues
Management of Contemporary Global 20 credits
Environmental Issues
Organisational Development and Change 20 credits
Quality Management, Systems and 20 credits
Processes
Strategic Marketing 20 credits
Trade and Competitiveness 20 credits
MA Dissertation 60 credits| 60 credits

Total 180 credits

The four modules shown with a shaded backgroundhdema generic core, and are
mandatory for all pathways.

Specialist programme pathways

Following completion of the Generic core, studeras select options leading to these
specialist pathway awards:

= MSc Business Management and Finance

= MSc Business Management and Marketing

= MSc Business Management and International Business

In addition, the following top-up degrees are adali for students with appropriate
professional qualifications from the CIPD and CIM.

= MSc Human Resource Management (‘Top up’ Degree)

= MSc Marketing (‘Top up’ Degree)
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MSc Business Management and Finance

Pathway Core Pathway Optioiisne of the following)

4 Generic Core Trade and Competitiveness

Corporate Finance Financial Risk Management
Dissertation (in the pathway)

MSc Business Management and Marketing

Pathway Core Pathway Options (one of the following)
4 Generic Core Trade and Competitiveness
Strategic Marketing International Business Commaiic?

Dissertation (in the pathway)

MSc Business Management and International Business

Pathway Core Pathway Options

4 Generic Core

One or two modules from: Balance of modules from

Trade and Competitiveness Management Responsemter@porary
Global Issues

Strategic Marketing Management of Contemporary @llob

Environmental Issués
International Business Communicatibn

Dissertation (in the pathway)

MSc Human Resource Management ‘Top up’ Degree

Chartered | nstitute of Personnel and Development postgraduate diploma

Research Methods in Business

Dissertation (in the pathway)

MSc Marketing ‘Top up’ Degree

Chartered | nstitute of Marketing postgraduate diploma

Pathway Core Pathway Options (two of the following)
Research Methods in Business Trade and Competthgen

Strategic Marketing International Business Commaiiic?

Dissertation (in the pathway)

® Option shared with MA International Communication
® Option shared with MA Management of Contemporalyb@l Issues
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BS7xxx: The Global Business Environment

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes.

a) Understand the historical development, nature anuécts of the globalisation of business
activity and the growth of the multi-national emtése

b) Understand the theoretical underpinnings of théajisation process and be familiar with
recent research based studies of the drivers baglmsiness expansion

c) Critically assess the principles, practices anttut®ns underpinning global trading
relationships

d) Analyse and evaluate the political, legal, socititgal, ethical, ecological economic and
technological factors that play a critical roledgtermining the direction and outcome of
international business activity

e) Apply the theoretical underpinnings developed mitiodule to real-world and up-to-date case
study situations to understand motivations andit@al assess international business decigion-
making.

6. Catalogue Summary

This core module examines the interface betweemstpanding firm and the global business
environment. The module analyses the factors inflingy the firm’s decision as to the degree of
internationalization it undertakes and the metrmdssidered appropriate for this development, in tihe
context of the international environment within athinternational business must operate. Externa
challenges to the international firm are examirseth as those in the economic, political, socio-
cultural, environmental, ethical and legal fiel@be importance of a multi-disciplinary perspectiviéd
be emphasised throughout the module. Up-to-date staslies will be used to highlight the challenges
the global environment presents. The overarchingdaithe module is to familiarise students with the
key featuwes of the global business environment which caexpected to impact on global business
which provide challenges to and opportunities faesibess growth. The module also provides impo
introductory material for the later stages of tbarse.

7. Assessment Pattern Weight % Pass Req Comments

Assignment 50 50% on (Minimum 40% in each element)
Exam 50 Aggregate

8. Indicative Tutorial Team Ross Catterall, Busins@ff, plus visiting speakers.
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9. Indicative Teaching Methods

Lectures complemented by seminars and practicaities. As well as individual assignment, stude
will be encouraged to engage in group-discussiodsale-plays to address the external factors
affecting global business. They will need to cdnite critically and articulately to a problem solyi
approach to external challenges focussed upontcateimonstrate originality of thinking as well as
understanding of the key literature and conceptslued. The virtual learning environment (VLE) w
be used extensively to provide guidance notedhéuihformation, power point slides and links to
useful websites and further reading.

nts

=

10. Indicative Learning Activities  Hours Comments
Lectures 15 Whole group
Seminars 30 Small groups
Student managed learnind 55 Study groups + independent
Total: 200

11. Sample Assignments

‘A rapid growth of international trade and finarldiaws has made countries much more
interdependent. As a result, domestic economiebeing governed increasingly by the global

economic and financial developments, and globditin®ns’. Analyse this statement and explain the

various forms that global economic and businessdi@pendence takes.

12. Indicative Outline Content

= A historical perspective of globalisation and eaoimgrowth

= The nature of multi-national enterprises and thgeirers of global economic growth
= The globalisation process and business acrossdrentheoretical underpinnings
= Global and regional interdependence

= The global political and legal environment

= The global socio-cultural environment

= The global ethical and ecological environment

= The global economic and technological environment

=  Global financial markets and financial instrumenisk and return

= Global trading patterns

= International economic institutions and the regafabf global business activity.
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13. Indicative Reading

Key Texts:

Daniels, JD, Radebaugh, LH & Sullivan, DP (2008grnational Business: Environments &
Operations 11" edition, Harlow: Addison-Wesley

Hill, CWL (2005) International Business: Competing in the Global ktplace 4™ edition,
London: McGraw-Hill & Irwin

Morrison, J (2006Y he International Business Environment: Global &odal Market Places in a
Changing Worlg 2" edition, Basingstoke: Palgrave

Wall, S & Rees, B (2004nternational Busines¥"edition, Harlow: FT/Prentice Hall

Other Reading:

Brox, J, Catterall,R & Koveos, P (eds) (20@juctural Reform and the Transformation of
Organisations and Business&¥aterloo, Canada: North Waterloo Academic Press

Catterall, RE & Aldcroft, DH (eds) (199®jich Nations — Poor Nations: The Long-Run Perspecti
Cheltenham: Edward Elgar

Catterall, RE & Aldcroft, DH (2004xchange Rates and Economic Policy in the Twentieth
Century,Aldershot: Ashgate Publishing

Czinkota, MR et al (2003nternational BusinesOhio, USA: Thomson / South-Western
Dicken, P (2003}lobal Shift: Transforming the World Econord) edition, London: Chapman

El-Agraa, AM (2001)The European Union, History, Institutions, EconcenicPolicies 6" edition,
London: Prentice Hall

EL kahal, S (2001Business in Asia-Pacifi©xford: Oxford University Press

Harrison, A, Dalkiran, E & Elsey, E (2000jternational Business: Global Competition from a
European Perspectiy®©xford: Oxford University Press

Husted, SL & Melvin MM (2004)International Economicd.ondon: Addison Wesley

McDonald, F & Dearden, S (200European Economic IntegratipAth edition, London: Longman
Pilbeam K. (2005Finance and Financial Market8rd edition, London: Palgrave MacMillan
Tayeb, MH (2000) International Business: Theori&djcies and Practices, Harlow: Prentice Hall
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BS4xxx: Management and Leadership of People

2. Uow 20 Level:M Statu<C

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes. Upon Successful corpiedf the module students will be able to:

a) Display a critical awareness of the nature of Managnt and Leadership and their in
organisation settings and the debates on their@iationship.

b) Evaluate and discuss in relation to specific situest the interrelationship between individu
and group behaviour, and management and leadership

c) Critically evaluate the influence of Organisatidnu8ture, and Organisation and National
Culture, and ethics on management practices auaiship style

d) Utilise appropriate tools of analysis to suppoitical evaluation of the range of contemporg
influences impacting on the management of peopdecfthe HRM Policies and practice of
organisations.

e) Display an in depth understanding of the approatdeategorising the desired competenci
of a successful manager operating in a rapidly gimgp and international setting.

=

6. Catalogue Summary

The subject of the management and leadership g@i@&o organisations is both a critical issue for
organisation success and one that is the subjedidefranging debate and discussion, both in aceq]
and the real world of organisations. The modulsinsed at developing in students, both a systema
understanding of the key issues and concepts imdragement of people in a era of globalisation
rapid change, and an ability to consider the isstitsa critical perspective.

The module forms a part of the core studies optlogramme, and will link with and draw upon the
learning and teaching in the other core modules.

ic
and

7. Assessment Pattern Weight % Pass Req Comments

2 x seminar papers of equal weight 50 50% on  (Minimum 40% in each element)
Case study based Exam 50 Aggregate

8. Indicative Tutorial Team Richard Graham, Katritesterling.
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9. Indicative Teaching Methods

The programme whilst including lecturer led teaghiparticularly at the early stages of the progran
will be strongly student centred. Students from an atelye of the programme will be expected bo
contribute to learning via their own seminar paparsl to engage in critical debate of their ownkwoy
and the work of others.

It is expected that the opgionity will arise to listen to and interact withamagement practitioners frg
organisations with which the teaching team havexasting relationship, and ones that are
subsequently developed.

Full use will be made of the UW VLE (or its replawent) as a means of student-student , and
student(s)—lecturer interaction, as well as a ntefbodissemination of relevant materials to studen

10. Indicative Learning Activities  Hours Comments

Lecturer-led elements12
Student-led elements 24
Student managed learnind 64

Total: 200

11. Sample Assignments

Students will be allocated a specific topic. Thedsht will be required to present a seminar paper
2,500 words (approx). Each seminar paper mustdiglilited to other seminar group members in
advance. The student will then be required to teadseminar on their allocated topic/case study.
Following the seminar, the presenter will be reggito reflect critically on the content of theiritign
paper in the light of the discussion, debate, aitidjge occurring in the seminar. They are also
required to reflect critically on the skills utiéid in presenting the paper to the group, and |gathie
subsequent discussion.

(@)

In the context of a case study relating to a rasfgdements from the module content, students wil
take part in a role play. In their allocated rdlesy will carry out an written analysis of the sition
from there role perspective, and its impact on thieollowing the completion of the written element
they will take part in a meeting aimed at resolving problems arising from the different perspesgi
on the case study.

<

Following the written and oral elements of the gissients, each student will complete a critical
reflection of both their own contribution and thasethers.

In the case of both examples, the elements otatiteflection will form a part of the written
assignment on which marks are awarded.

The assignment and its assessment will also comgriio the PDP of students.

12. Indicative Outline Content

= Management and Leadership, past and contemporesyqugives

=  The Attributes/abilities/competencies of effectivanagers and leaders
=  Motivation and meaning in work

= The nature, development, and behaviour of teams

= Contemporary developments and influences on orgaoisstructure

= Management of people in new and emerging organisatforms

= The concept of culture and its dimensions as aghplieorganisations

= Management of People and Human Resource Strategy .

= The influence of external factors including globation, national culture, gender, ethical
standards, technology.
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13. Indicative Reading
Linstead S, Fulop L, & Lilley S. (2004Management and Organization — a critical teRalgrave
Martin J. (20050rganizational Behaviour and Managem@iitomson
Naylor J (2003)ManagemenET Prentice Hall
Warr P (2002Psychology at Workongman Penguin
Goffee R, Jones G. (2008)hy should anyone be led by ydarvard Business School Press
Goleman D, Boyatzis R, & McKee A (2002he New Leaderd.ittle, Brown.
Schein E. (20040rganizational Culture and Leadershigfeiffer Willey
Ruigrok W et al (2003)nnovative Forms of Organizing — International RegstivesSage
Goleman D (1999Working with Emotional Intelligend8loomsbury
Kotter JP (1990RA Force for Change: How Leadership Differs from MgamenFree Press
Kotter JP (1999)0On What Leaders Really Ddarvard Business Press
Goffee R, Jones G. (2003)he Character of a CorporatioHdarper Collins
Deal TE, Kennedy AA (2000)he New Corporate Culturéexere Publishing
Schneider SC, Barsoux JL (2008anaging Across CultureST Prentice Hall
Bratton J, Gold J (2006juman Resource Management — Theory and Pradtiakyrave

Journals
British Journal of Management. Blackwell
Harvard Business Review. Harvard Press
International Journal of Organisation behaviourSQJPress
HRM Journal. Blackwell
People Management. CIPD
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BS7xxx: Strategic Decision Making

Sections 1 — 7 are key module details which ontidatad cannot be changed without re-validation

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes

This module aims to provide insight into the realrld issues of General Management within a
business enterprise and will deal with both Stiateg well as Operational decision making aimed ft
reducing risk and optimising effectiveness withiglabal framework.

Upon completion of this module, students shoulddyzable of:

a) analysing how well the aims and objectives of aemmise are met in practice through
processes of communication and organisation.

b) critically appraising , comparing & contrastingetmanagement styles of several high prof
business leaders

e

U)

¢) understanding the differing needs of customershemadbest to develop marketing strategie
and plans to meet these.

d) understanding and applying the principal elementbé strategic management process.
e) applying analytical techniques and the use of gmte business models.

f) critically analysing academic theories that applyhe strategic and operational management
processes

g) understanding how both operational and functiotrategies link with and inform corporate
strategy (Finance, Marketing, HR, IT, Operations)

h) analysing and clearly articulating the strategid aperational issues facing a variety of
national and international enterprises (includisguies of corporate governance and ethica
practices) through the use of case studies andichdil research.
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6. Catalogue Summary

The module considers the process of general mareagemthree parts, namely: an understanding
the nature of the enterprise; assessing its opegdtissues; and developing its strategies foréutu
prosperity and well-being.. This encourages thdesitito analyse the differences between enterpri
their aims and objectives, products and servicedygs well as customers. The relationship betwed
communication, organisation and technology is atswsidered as applying to the creation of value
all parts of the enterprise.

This is achieved by drawing on the theoretical acsid debate to provide a discussion platform fer
analysis of differing approaches to general managpem

Through the use of case studies, business simuasind individual research the student is asked t
consider management both at corporate and opeahtevels. It is a feature of the module that I+eg
world’ issues are exposed and considered fromiatyasf business types (e.g. profit and not-for-
profit).

The module also aims to provide the student witllestic appreciation of general management in
international context and the parts that Marketlfigance/Accounting, HR , IT and Operations play
the formulation and day-to-day implementation ofigpional and corporate strategy.

Df

5es
n
in

AN
n

7. Assessment Pattern Weight % Pass Req Comments

Assignment 50% 50% on aggregate Written report and Seminar

o i
Examination 50% (40% min. in each EIement)Case Study based

8. Indicative Tutorial Team Mike Davies & Businddanagement Team.

9. Indicative Teaching Methods

A series of key lectures will be supplemented byksbops and seminars where case studies and
business simulations will be considered and andlySaidents will typically prepare and lead a clag
seminar discussion.

10. Indicative Learning Activities  Hours Comments
Lectures/workshops36 Case studies, business simulations and videosd.
Student managed learnind 64 Visits to regional businesses.
Total: 200

11. Sample Assignments

Working in groups of 2 max. students are askedhtmse an industry (details to be agreed by the
tutor) and be required to analyse the primaryatjiatand operational issues that have confronted
companies operating within it over the past 5 yeaos example: Choosing only two such
organisations, compare & contrast management stylessthe past 5 years, and in particular critica
appraise the core competences, cultural, competitid stakeholder forces at work. In addition,
consider in depth one of your chosen organisatimasconclude whether or not value is being
optimised in all major parts of the business thfoagganisational, communication and operational
processes at work. Suggest the principal stratgglions that appear open to this company.
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12. Indicative Outline Content

= The Enterprise: Aims/objectives, products and sevand customers

= The Enterprise. Culture, organisation and managéesigies.

= Communication

= Strategic Management: The future enterprise

= Strategic Management: Tools to analyse, choosénaplément a way forward

= Operational Management: Today's issues and howldovalue.

= Operational Management: Internal and external systaf organisational balance.

= Operational Management: Welding the elements ofkitang, HRM, IT, Finance and
operations together to add value.

= |nternational General Management
= Control systems.

13. Indicative Reading

Course Texts:
Atrill P (2006) Financial Management for Decision Makdf$ Prentice Hall
Cole G A (2004)Management Theory and PracticEhomson Learning. London
Johnson,G ,Scholes,K & Whittington R (20@xploring Corporate Strategy
7" ED. Prentice Hall, London
Pettinger R (2002)ntroduction to Managemen8® ED. Palgrave, Basingstoke.

Additional Reading:
Basu R & N Wright (2006)Total Operations Solution8utterworth. Oxford
Guirdham M (2005Communicating across Culture®. ED. Palgrave. Basingstoke
Hardman D & L Macchi (Eds).(2005)hinking.Wiley, Chichester.

Kotler P. G Armstrong, J Saunders and V Wong (2@#jciples of Marketingt" European Ed..
Prentice Hall, London.

Mullins L J (2005) Management and Organisational Behaviodt ED. FT London.
Needle D ( 2004Business in Contexd™ ED. Thomson Learning. London

Stacey, R (2003$trategic Management and Organisational DynamdtsEd. Pearson Education,
London.

Yip, G ( 2003)Total Global Strategy jiPearson Education, New Jersey, USA
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BS4xxx: Research Methods in Business

Sections 1 — 7 are key module details which onéidataed cannot be changed without re-validation

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes

This course gives a grounding in the research pbjibies, methods and techniques appropriate fo
researches in the various areas of business. dthveecwill enable students both to critically eaéu
material that they encounter in their investigasitnom a methodological perspective and also equ
them with the tools of design and analysis necgdsaconduct their own investigations. Specifically
the course will

a) Explore the underlying philosophical underpinningsesearch strategies

b) Review the quantitative techniques typically deplbyn the presentation and analysis of
research findings

c) Explore the scope for varieties of qualitative exsh design and analysis

d) Analyse the application of ethical principles invadl in the various stages of the research
process

e) Detail the ways in which research papers are faated| written and presented with a view
informing the forthcoming dissertation

-

PS

(0]

6. Catalogue Summary

This module develops the principles and technigfiessearch methods typically used in the analygi

of research projects in the business arena. Akploring the philosophical underpinnings of reshal
strategies, the course reviews the research desijalata collection strategies. The detailed tobls
both quantitative and qualitative analysis are @&xgld and applied to the types of data typically
collected. An exploration will be made of the e#lliissues that permeate all stages of the researc
process. The module concludes with an examinatidne ways in which research proposals are
typically constructed and conference/journal papeepared, all with a view to providing the essan
skills for the research processes involved in piaga Masters level dissertation.

oY
(72}

7. Assessment Pattern Weight % Pass Req Comments
Quantitative Survey Analysis 25 50% on  (Minimum 40% in each element)
Aggregate

Qualitative Survey Analysis 25

Critical methodological analysis 25
Research Papers o5

Research Paper presentation

8. Indicative Tutorial Team Professor Mike Hart riStGrover, Professor Dan Remenyi
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9. Indicative Teaching Methods

A variety of methods will be deployed. Some wii tonventional lectures complemented by semi
The quantitative elements will be taught in worksho computer laboratories utilising appropriate
software (MINITAB, SPSS) Blended learning techrgwvill be utilised to review and demonstrate
conventionally used tools (e.g. Leviae al,2004 for statistics) — specialised workshops thién be
deployed to assist students who need more instrustithese areas. Qualitative techniques will be
largely seminar based but the principal researchames deployed (NUDIST, Atlas-TI) will also be
introduced. Analysis of videoclips will be utilcb¢éo demonstrate thematic analysis of intervievadat
Research proposals will be explored by way of dismns and presentations.

10. Indicative Learning Activities  Hours Comments
Lecture 15 Large group
Seminars 30 Small group
Student managed learning.55 Study group/ independent
Total: 200

11. Sample Assignments
(Quantitative): Undertake a survey in a businetsted area of your choice indicating
i.  how the research question(s) are derived from tldenlying literature base

ii. showing that you can both utilise, justify and explthe principal modes of parametric and nan-
parametric hypothesis testing deploying appropsafevare

iii. report on the ethical issues raised at varioustjuas and how they have been addressed
(Qualitative): Undertake a survey in a businessted area of your choice indicating
iv. how the research question(s) are derived from tigeying literature base

v. how your data collection and analysis display ansograsp of the principles of qualitative
analysis

vi. report on the ethical issues raised at varioustjuas and how they have been addressed
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12. Indicative Outline Content

Nature of business research

Philosophical underpinnings (positivism, interpristin, critical realism, action research)
Exploring the research question

Varieties of research design

Evidence collection strategies

Validity, reliability and generalisability

Samples and sampling

Questionnaire design and analysis

Quantitative Research Techniques

Underling assumptions

Measurement scales

Univariate statistics — measures of central tengand dispersion
Projecting into the future — time series, multipggression
Hypothesis testing (parametric and non-parametric)

monetary returns over time

Computer packages (SPSS, MINITAB, Atlas ti)

(Note: The tutors on this module will make themsslavailable as a resource to assist
students undertake more specialised analysesiirptmticular pathways e.g. experimental
designs, factor analysis in Marketing)

Qualitative Research Techniques

Underling assumptions

Data and evidence in qualitative research

Grounded Theory

Gathering data by interviews, focus groups, obdemand participant observation
Document and case study analysis. Archival dasdyais
Theoretical analyses of qualitative data

Writing up the results : ‘thick’ descriptions

Research and Presentational Issues

Specialised bibliographical tools. Accessing tiheep web’
Writing a research proposal

Preparing papers for academic journals and confegen
Ethical issues in the research process

Preparing for a dissertation or thesis
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13. Indicative Reading

Core texts:
Bryman, A. and Bell, E. (200Business Research Methpdsndon, Oxford University Press
Jankowicz, A.D. (2005Business Research Proje¢#' edition), London, Thompson Learning
Saunders, M. et al. (200 Research Methods for Busine4#) ed. London: Routledge

Other resources include:
Collis, J. and Hussey, R. (200B)siness ResearcBasingstoke, Palgrave Macmillan
Curwin,J. and Slater, R. (200@uantitative Methods — a Short Couré®ndon, Thomson Learnin
Barzun, J. and Graff H.F. (1970he Modern Researchedew York: Harcourt Brace.
Denscombe, M. (1998The Good Research Guiddlilton Keynes: Open University Press

Denzin, N.K., & Lincoln, Y.S., (Eds.) (200(Wandbook of Qualitative Researdlondon: Sage
Publications

Diamantopoulos, A. and Schlegelmilch, B. (2004Ring the Fear out of Data Analysisondon,
Thompson Learning

Mason, J. (1996Qualitative researching London: Sage Publications.

Oppenheim, A.N., (1992Duestionnaire Design, Interviewing and Attitude Ml@@ment Pinter
Publishers.

Owen, D, Davis M. (1991 Help with your Project London: Edward Arnold.

Patton, M.Q. (2002)Qualitative Research and Evaluation Metho@@' edition), London, Sage
Publications

Robson, C. (1994Real world research: a resource for social sciastend practitioner
researchers.Oxford: Blackwell.

Silverman, D. (2000)Doing Qualitative Research.ondon: Sage Publications.
Strauss A.L., Corbin, J.M. (199®asics of qualitative researchondon: Sage Publications

Levine, D.M., Stephan, D., Krehbiel, T.C. and BemndV.L (2004)Statistics for Managers using
Microsoft Exceld/e, London: Prentice Hall

On-line resource:

Levine, D.M., Stephan, D., Krehbiel, T.C. and BemndMV.L. (2004)Statistics for Managers using
Microsoft Exceld/e, London, Prentice Hall

(PowerPoint slides)

)
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BS4xxx: Business Consulting

Sections 1 — 7 are key module details which onéidataed cannot be changed without re-validation

2. Uow 40 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes

The aim of this module is to equip the student wiifficient skills to conduct a business consulting
assignment for a commercial client in a profesdiamanner.

Upon completion of this module, students shoulddgable of:
a) conducting a project scoping exercise for a busigessulting project

b) determining the needs of the client and matchiigwith the competences of the consultant.

c) drafting, delivering and negotiating a businessppsal for a consulting project

d) planning and providing project management toolsafoaccepted project.

e) conducting assignment tasks to time and cost bafjens.

f) effectively reporting progress as well as finalutesto the client

g) understanding the ethical framework within which #ssignment must be conducted.

h) abiding by the codes of conduct of the Institutdlaihagement Consultancy.

6. Catalogue Summary

The module takes a highly practical approach tdtieness of consultancy in a commercial
environment. It does so in two distinct parts namellassroom based learning & teachinddaied by 4
‘live’ business project for a commercial client.

The class-based activities look at all aspectg@fiding a professional service to clients, inchgli
client relationship management, project scopingnsieration of competences and project needs.
management of the project including time/cost aaatteam management and project reporting.
Quality management and ethical guidelines are @ssidered.

The available project(s) will be identified and egl by staff with clients prior to the start of the
module. Students will be ‘matched’ to projects ptmacceptance to the module in order to maxim
the likely success both for the client as wellresgtudent. Students will normally work in pairsl dre
assessed both by the client and supervisor agaitestia agreed in advance by all parties.

The

7. Assessment Pattern Weight % Pass Req Comments
Project100% 50%
8. Indicative Tutorial Team Mike Davies & Businddanagement Team.
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9. Indicative Teaching Methods

A series of key lectures will be supplemented byksbops and seminars where case studies will e
considered and analysed.

The Project will be supervised and the student aredtby a qualified member of the Business Mgt
team through regular meetings throughout the canfrige project.

10. Indicative Learning Activities  Hours Comments
Classroom time 18 For the initial 6 weeks (3 hours per week)
Project 382 To be completed within the module duration.
Total: 400

11. Sample Assignments

Consider the issues of communication between thi&éfiag and Finance departments of a client
company involved in the fast moving consumer gandsket. They have been are concerned thal
efficiency is being compromised by lack of cohedietween the departments manifest in a ‘blame
game’ involving senior management of the business.

Scope the project and propose an action plan tgsmand suggest solutions that might then be
implemented by the client. Be prepared to desighraanage the project plan and report at regula
intervals both to the client’s representative angldur academic supervisor. The output of the ptoj
should be in the form of a written report (approately 5,000 words) and you should be prepared {to
present your findings to the client in a suitalder to be agreed (Most probably a verbal presemt
to the client’'s senior management group).

4%

12. Indicative Outline Content

= Marketing & selling consulting services

= Scoping and proposing the project

= The role of the Consultant

= Ethical and professional codes of conduct

= Client relationship management

= Project management inc. team management.
= Quality management

= Administration & Reporting

=  Where to stop.
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13. Indicative Reading

Course Text:
Wickham P A (2004Management Consulting—Delivering an Effective Repjg™ Ed. Pearson.
London
Additional Reading:
Cope M (2003)The Seven Cs of Consultir®j’ ED. Pearson, London
Johnson M (2005)T'he Independent Consultants Survival GuidéD. London.
Kubr M (2002).Management Consultingth ED. Intl Labour Organisation, Geneva.
Markham C (2004)The Top ConsultanKogan Page, London.
McKenna C D (2006The World’s Newest ProfessidBambridge Univ. Press, Cambridge..

Newton R (2005project Manager. Mastering the Art of Delivery inofect Managemen#T.
London

Peelen E (2005 ustomer Relationship Managemeft.. London
Schaffer R H (2002High Impact Consultinglossey Bass. San Francisco, Calif
Toppin G and F Czerniawska (20@)siness Consulting’rofile Books.
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BS4xxx: Corporate Finance

Sections 1 — 7 are key module details which ontidatad cannot be changed without re-validation

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes

This course critically analyses complex principiésorporate finance and examines advanced
mathematical models for financial decisions aneh fualuation. The student will learn how to apply
asset pricing tools to evaluate projects, whaptiogess for capital structure decision making @ an
how to measure corporate wealth.

a) Critically evaluate the key role played by finandigermediaries and markets in a modern
economy

b) Demonstrate a critically awareness of how investritdarmation is synthesised and evalug
in corporate organisations.

c) Evaluate the evidence base research on risk aratddawrelationship to portfolio theory ang
the capital asset pricing model

d) Comprehend the more complex capital structurérafis and communicate the intricacies (
balancing debt and equity

e) Evaluate corporate value in complex and unpredietsituations utilising advanced
measurement tools.

6. Catalogue Summary

This module aims to develop a critically appreciatof the major principles of finance and the
advanced mathematical models used in financiabaetimaking and firm valuation in the corporatd
business world. The student will learn with a cétly awareness how to undertake investment arsg
to evaluate competing projects, what the processdpital structure decision making is and how to
measure corporate wealth. The module teachingraes that students have obtained an
undergraduate degree from any disciple howeveprioo knowledge of finance will be expected.

ted

—

lysi

7. Assessment Pattern Weight % Pass Req Comments
Repori50 50% on (Minimum 40% in each element)
Exam50 Aggregate
8. Indicative Tutorial Team Julia Burgess and Dofge Filis.
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9. Indicative Teaching Methods

Lectures complemented by seminars and practicaiitées. Students will be required to undertake
advanced calculations, contribute to criticallycdission and demonstrate initiative and originality
problem solving. Students will be working in growgsswell as individually. Games and
simulations will be used to enhance learning arjdyenent, for example the share game

and investment appraisal simulations. Guidancesrfotestudents, including lecture outlines and powe
point slides are posted on the virtual leaning environmemiell as links to useful web sites and furi
reading.

10. Indicative Learning Activities  Hours Comments
Lecture 15 Large group
Seminars 30 Small group
Student managed learnind 55 Study group/ independent
Total: 200

11. Sample Assignments

Take the role of a senior financial manager repgrto the financial director. Prepare a 3000 word
report which critically analyses the corporate ficial management of a publicly quoted international
company. The report should include numerical cakboths, chart and diagrams to support the
analysis, such as the company’s weighted averagjeo€aapital.

12. Indicative Outline Content

= The corporate world, corporate governance anddleeof the financial manager
= |nvestment appraisal and the decision making psoces

= Risk and Return

= Stock markets and raising equity capital

= Debt finance

= Capital structure

= Value based management

= Mergers.

13. Indicative Reading
Arnold G (2002) Corporate Financial Managemeritondon (** Recommended Reading)

Atrill P ( 2006) Financial Management for Decision Makéd¥$ Prentice Hall

Brealey R, Myers S, Allen F (2008)rporate FinanceMcGraw Hill

Brigham E and Ehrhardt M (200B)nancial Management

Kim S and Kim S (1999%lobal Corporate Financ&lackwell Business

Lumby S Jones C (2008orporate Finance; Theory and Practid&ompson Learning
Ross S, Westerfield R, Bradford J (2088sentials of Corporate FinanddcGraw Hill
Ross, Westerfield and Jaffe (1996prporate FinanceMcGraw Hill

Ryan B, (2007 orporate Finance and Valuatiothomson

Watson D Head D (200&)orporate Finance: principle and practide€l Prentice Hall

Additional reading:
Oxford Dictionary of Financélatest) Oxford

The Times, Financial Times, Daily Telegraph, IneesChronicle, Guardian, Independent,
Economistweekend financial sections, and financial jousnal

Web-sites for case study companies; e.g. Ft.cormdirect.com; Bloomberg.com
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BS4xxx: Developments in Informatics

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes.
Aims

a) To examine appropriate developments in informadiod communications technologies andg
relate them to the information requirements ofrgeaof business organisations.

b) To understand issues that arise in the developarghtleployment of complex business
information systems.

Learning Outcomes: On successful completion ohtbdule, students will have the appropriate ski
and knowledge to:

a) Understand the characteristics of currently usebeamolving information and communicatio
technologies as they relate to their applicabifitpa business environment

b) Analyse and identify the current and emerging tetdgies that should be taken into accou
when defining the information requirements of agenf businesses

¢) Understand underpinning ideas and techniques thaised in the development of businesq
information systems and their applicability anditations

d) Deploy some specific advanced information handieanniques
e) Analyse the effectiveness of the services provigedusiness information systems

f) Identify and understand potential barriers to thployment of information and
communications technologies.

6. Catalogue Summary

This module is a critical analytical review of cemt developments in information and communicati
technologies and their impact on business. Theuteodill concentrate on the latest developments
technology and how those developments are likebetemployed in business. Another focus of th
module will be the techniques and methodologies useeveloping systems. Students will gain a
range of technical skills relevant to a careerusibess in which they have responsibilities coneern
with the oversight, management and developmenusiniess information systems. Students takin
module should have an interest in the technologlyteve standard personal computing IT skills.

DNS
n

7. Assessment Pattern Weight % Pass Req Comments
Supervised work sessi 50 50% on (Minimum 40% in each element)
Report50 Aggregate
8. Indicative Tutorial Team David Rush, Eric Bodged Mike Hart.
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9. Indicative Teaching Methods

Each teaching session will be a mixture of a lectagether with a series of learning activitieem®
of these will be paper based individual exerciséizers exercises for a group. Considerable usewill
made of the group communication facilities of duat learning environment for students to develop
their expertise through shared learning activitiesactical computer based work will be undertaticer
allow students to develop their own advanced ITisski

The supervised work session will be an assessetadasting 6 hours during which students will
develop their own information system using previptisught techniques. Data mining is an example
of the type of system that students would be reguio produce.

10. Indicative Learning Activities  Hours Comments

Lecture 36
Student managed learnind.64

Total: 200

11. Sample Assignments
Supervised work session

Using the supplied database create a series of @ju&HRes as specified. Include in your write up a
justification for the use of this technology foetimdicated application

Report

Choose an information technology that is not asweéely used in business. Explain clearly the
characteristics of that technology and outlineemadio by which it could be introduced into a named
company. Analyse the likely effects of such amdduction.

12. Indicative Outline Content

Business informatics encompasses the study oftbhemation processes in business and related
information and communication technologies thajpsupthese processes. By its very nature it limits
itself to information processes that can be forsealiand structured. The topics covered may wejl var
from delivery to delivery but in each case willtfesen to achieve the module’s learning outcomes.
Topics may include:

= Data storage technologies including data warehguesid data mining

= Usability analysis of systems and issues of hunmmputer interface design
= Neural nets for business decisions

= Networking technologies

= The Internet and Internet technologies

= Knowledge management

= Development methodologies and techniques

= Decision support and knowledge based systems

= Aspects of confidentiality and data and informatsacurity.
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13. Indicative Reading

Carroll 3 M (Ed) (2003HCI Models, Theories and Frameworks, Towards a Misitiplinary
ScienceMorgan Kauffman

Connolly T and Begg C,(199®atabase Systenfgddison Wesley
Laudon K C and Laudon J P (2008anagement Information Systerffgarson Education
Nielsen J and Loranger H (200Bpioritising Web Usability New Riders

Pendharkar P C (2008)ata Mining Technologies in Organisations: Techmig@and Applications
Hershey

Roiger R and Geatz M W (200Bjata Mining A Tutorial-based PrimdPearson Education
Tannenbaum A S (2008 omputer Network$earson Education

Te'eni D et. al. (2006Human Computer Interaction: Developing Effectiveg@rizational
Information SystemsViley

Van Duyne D K (2003The design of Sitesddison Wesley
White C M (2007)Data Communications and Computer Networks, A Basikkser's Approach
Thomson

Journal:Communications of the Association of Computing Meely (CACM) Several of the issues
concentrate on topics of interest in this module.
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BS4xxx: eCommerce

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught and Independent Study
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes. On completion of thizdwle students will be able to:
a) Demonstrate critical understanding of key acadepjwroaches to eCommerce;
b) Evaluate how successfully these approaches areingpited in the business world;

¢) Integrate into research activities a critical cdesation of the wideanging impact of changir
technological, social and legislative factors sasttontrol, censorship, access options, pirdcy,
unhealthy children, online fraud and newly emerdocs;

d) Develop awareness of how to utilise a range ofiipegtCommerce models and
methodologies;

e) lllustrate an understanding of how tools and tresoim d) above may be influenced by and
adapted to account for market, global and cultdiffédrences;

f) Recognise how different organisation structuresaymamics are evolving in the fully-
committed eCommerce business;

g) Present research, analysis, conclusions and recodatiens in professional business reponts
or presentations as required.

6. Catalogue Summary

The world of electronic business is a relativelyraand fast developing sector. Through a range of
specific case studies and student led projectsalritonsideration will be accorded both to thatsiyic
principles involved in eCommerce and the detaitexist and methodologies used in implementatior).

Views based on practical experience of studentisheilvelcomed and encouraged.

The implications of different business cultures aoa they may or may not affect the design, stmeq
and utilisation of eCommerce recur throughout tloglufe.

The module takes an integrative approach drawingesmand exiting perspectives and  models fi
many disciplines such as information systems,esgsatmarketing, operations and human resource
management.

7. Assessment Pattern Weight %  Pass Req Comments

Individual presentation and critical 50 50% in individual Supported by physical
analysis of selected website/s presentation evidence of research
Detailed project plan and specificatid0 Minimum 40% in

for a new website with costed and group-work

justified business pl: 50% on Aggregate

8. Indicative Tutorial Team Elwyn Cox, Eric Bodger.
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9. Indicative Teaching Methods

A combination of lectures and seminars includingl@pth use of case studies, supported by guide
research for students. Example web sites andedh@scesses will be analysed in detail and the
transient nature of tools such as viral campaigatuated.

1=

Input from guest lecturers and speakers will bengfly supported where relevant.

10. Indicative Learning Activities  Hours Comments

Lecture 30
Student managed learning.70

Total: 200

11. Sample Assignments

Individually select a UK-based website and criticalvaluate its value to both the customer and thie

site owner. Consider the tools used and recomrmeprbvements (possibly by reference to
competitor sites). Find a similar site in any otbeuntry (English language preferred, but not

compulsory) and highlight the similarities and diffnces. Argue with justified reasons whether the

geographic or cultural environment has had an imp@aideline presentation length, 20 mins.

As a group of 3 or 4 you are to develop a capitatiing proposal to present to investors. Lecturing
staff will play the role of the investors and ycavk to show detailed, carefully costed plans fer th
development of the site plus associated marketiegsp As part of the report that you will give in
advance to the investors you will reference leadimgtemporary thinking.

12. Indicative Outline Content

= A consideration of the rapid, if uneven, growtttlod internet as the medium for electronic
transactional-based systems.

= Does eCommerce require a new business paradigsntan adaptation of existing theory
evolution rather than revolution?

= How complete is the move to eCommerce? Is the pickange sustainable - what new
developments are on the horizon? What geograplicaltural differences impact on the
globalisation of eCommerce?

= Specific areas include:
« What is the difference between eMarketing, eBusirsesl eCommerce?
» The effects of an e-environment on organisations.
+ _ Critical evaluation of strategy process modelssfdiusiness.
e _Advise on the successful utilization of resouraasefbusiness implementation.
* Analysis of the eCommerce value chain.

« How can the importance of Customer Relationship &d@ment be compatible with
the impersonality of the eBusiness environment?

+ Comparative analysis of websites.
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13. Indicative Reading

Afuah, A., Arbor, a. and Tocci, C. (2001)ternet Business Models and StrategsGraw-Hill:
New York

Chaffey, D. (2002)E-Business and E-Commerce Managemiaarson Education Ltd.: Harlow

Chaffey, D., Mayer, R., Johnston, K. and Ellis-Chadk, F. (2003)Jnternet Marketing: Strategy,
Implementation and Practic&T Prentice Hall: Harlow™ edition.

Hofacker, C. (2001)nternet Marketing 3 edition, John Wiley: New York

Oz, E. (2001)Foundations of E-CommercBrentice Hall: Upper Saddle River, NJ.

Parker, R. (2000Relationship Marketing on the Weldams Streetwise: Holbrook, MA

Peters, T. (2003Re-imagine! Business excellence in a disruptive Bgeing Kindersley: London
Rayport, J. and Jaworski, B. (2001B)CommerceMcGraw-Hill: London

Rayport, J. and Jaworski, B. (20016pses in E-CommerckcGraw-Hill: London

Seybold, P. (1999Fustomers.conCentury Business Books. Random House: London

Siegel, D. (2000)Futurize your Enterprise. Business strategy inafe of the e-customeiohn
Wiley: New York

Smith, P.R. and Chaffey, Dave (200@)Marketing eXcellence: The Heart of eBusin&dsevier
Butterworth-Heinemann: Oxford

Willcocks, L. and Sauer, C. (eds) (2000)pving to E-busines®andom House: London

Windham, L. (2001)The Soul of the New Consumer: The Attitudes, Behes/and Preferences of|
e-customersL. Alltworth Press: New York
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BS4xxx: Financial Risk Management

2. UoWw 20 Level: M Status C

Credits
3. Subject Business Management Type: Taught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes

This module aims to develop an understanding oftteery and practice of financial risk
management.

Completion of the module will enable students to:

a) Define key terminology and understand the relatignbetween investment risk and rewardq;

b) Accurately identify and measure exposure to mapggyof financial risk;
c) Apply various risk management strategies usingvdévies instruments;

d) Describe and critically evaluate the advantagediamthtions of various risk management
methods;

e) Apply current best-practice analysis to risk mamaget and decision-making.

6. Catalogue Summary

In this module students acquire an understandingeofinancial markets operations and their prosljict

This module studies some of the most useful thandypractice of risk management in an internati
context. All the important risks must be criticallgsessed in arigvestment. Thus, students explore
ways of identifying, evaluating, and managing ficiahrisks. They are required to examine and a
various risks such as volatility, liquidity, credmarket and other risks. In addition, studentsldémw
to make an informed choice and how to apply variislsmanagement techniques using financial
derivatives tools, such as forward, futures, swapsforward rate agreements, in order to minines
financial exposure. Derivatives allow investors andoorations to hedge financial risks. By manag
financial risks, a company can focus on its maiiveies and operations, rather than on forecasting
interest rates, exchange rates, and future comynpddes.

bnal

ng

7. Assessment Pattern Weight % Pass Req Comments

2 short in-class tests 20 50% on  (Minimum 40% in each element)
50 Aggregate

Report
30

Exam

8. Indicative Tutorial Team Dr George Filis and Bess Colleagues

9. Indicative Teaching Methods

Lectures complemented by seminars and practicak'stmp’ activities. Student participation in the
seminars is encouraged. Students may form studypgrim share case information and then write t

heir

own reports.
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10. Indicative Learning Activities  Hours Comments

Lecture 15 Large group
Seminars 30 Small group
Student managed learning 155 Study group/independent
200

Total:

11. Sample Assignments

Take the role of a financial risk analyst reportinghe group manager. Prepare a report analysing
evaluating and suggesting various ways on how aimatibnal firm can hedge its exposure on inte
rate fluctuations, exchange rate fluctuations,ksfméece changes etc. You should illustrate andfjust
your arguments and proposals using appropriate ghesirgraphs and tables.

est

12. Indicative Outline Content

= Introduction to financial markets and risk manageme
= Types of financial risks

= Derivatives instruments: overview

= Money market: bonds, exchange rates, interest rates
= Stock market

= Derivative market: options, futures, swaps

= Hedging strategies

13. Indicative Reading (*core textbooks)
Cuthbertson K. Nitzsche D. (2001) Financial Engrimege Derivatives and Risk Management,
Wiley*
Cuthbertson K. Nitzsche D. (2004) Quantitative Ritial Economics — Stocks, Bonds, and Forei
Exchange, % edition, John Wiley & Sons
Eales A. B. (1994) Financial Risk Management, MaGFll
Fabozzi F. (2006) Bond Markets: Analysis and Sgiate 6" edition, Prentice-Hall
Hull J. (1997) Introduction to Futures and Optioarkkts, Pearson US Imports & PHIPESs
Hull J. (2005) Options, Futures and Other Derivegiv6th edition, Prentice Hall
Hull J. (2006) Risk Management and Financial lnitihs, Prentice Hall*
Lofthouse S. (1995) Equity Investment ManagemernlgyV
Neftci N. S. (2004) Principles of Financial Engiriag, Academic Press Inc.
Pilbeam K. (2005) Finance and Financial Market$gegition, Palgrave MacMillan

Additional reading:
Oxford Dictionary of Financglatest) Oxford

The Times, Financial Times, Daily Telegraph, IneesChronicle, Guardian, Independent,
Economist weekend financial sections, and financial jolgna

yn

Web-sites for case study companies; e.g. Ft.€omdirect.com; Bloomberg.com
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BS4xxx: Management of Contemporary Global Environmatal Issues

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes. On completion of thizdule students will be able to:

a) Critically examine the distinctiveness and diversit environmental issues which are of
contemporary global concern

b) Comprehend in depth the interdisciplinary naturg emmplexity of a range of global
environmental issues

c) Apply theoretical perspectives including a rangeadalftical and economic management opt
to case studies relating to contested environments

d) Critically reflect on specific cultural and techaglcal approaches to global environments

e) Apply analytical research skills to evolving envirental issues and the ways in which thg
are presented to the public by governments, NG@s#rer organisations

f) Critically reflect on the extent of current progg@éswards sustainable management of the
environment at a range of scales from local to glob

6. Catalogue Summary

This module aims to enable students to evaluatgress towards environmental sustainable
development on a variety of scales through the anefla number of relevant case studies. A variéf]
approaches will be utilised including political oeomic and ethical styles of environmental
management but the overarching theme will be tisessity for multidisciplinarity as an approach tg
environmental issues.

7. Assessment Pattern Weight % Pass Req Comments

Research Project and Portfolio basetD0 50%
on the management of one global

environmental issue. Projects to be

agreed with module leaders

8. Indicative Tutorial Team Jane Fairclough andéfl&ant.

9. Indicative Teaching Methods

Fortnightly lectures and seminars, tutorials, tvabugday day schools and one day’s fieldwork in a
UNESCO World Heritage Site e.g. Dorset’s Jurassiast or the city of Bath.

y O
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10. Indicative Learning Activities  Hours Comments

Lectures and seminars 18

2 Saturday day schools 8
Fieldwork 9

Tutorials 4

Student managed learning 61

Total: 200

11. Sample Assignments

A critically reflective report and associated politf of evidence based upon the evaluation of a
specific global issue and progress made to date@management of this issue for present and fu
sustainability.

ure

12. Indicative Outline Content

The introductory phase of this module will focusanumber of case studies relating to
issues of global environmental concern. The rarigesaes will be carefully chosen in orde

that they focus on the physical environment eigate change; the cultural environment g.g.

global population trends and the global tourisrustdy resulting economic, ethical, cultura
and resource connotations; the technological enmient e.g. genetically modified organis
and political/economic issues e.g. hydropolitics

The second phase of the module will analyse anlliaisathe ways in which the above iss\
are interrelated and thus possess multi-discipliaad inter-disciplinary challenges. It will
examine the ways in which such issues are presamtbe public by governments (specifig
reference will be made to the U.S.A’s environmeptdicies), NGO’s and commercial
organisations.

The final phase will evaluate progress towardsasnable management of global
environmental issues with a view to sustainablestigament on a range of scales from loc

=

|
ms

es

2

to global.

PGCert, PGDip & MSc in Business Management Pagef 62 msc_val.doc



13. Indicative Reading

The following books are specifically recommended:

Allan, S. Adam, B. and Carter, C. (eds) (2008 Media Politics of Environmental Ris&ndon:
Routledge

British Medical Association (1999)HE Impact of Genetic Modification on Agricultufgod and
Health

Burgess, J. and Harrison, C. (19@&#er Kyoto: Making Climate Policy WorKlimate Change and
Changing Lifestyles, Special Briefing No. 1 ERS@jvérsity of Sussex

Elkington, J. (1997Cannibals with Fork©xford: Capstone
Keck, M and Sikkink, K. (1998Activist Beyond BordeBrinceton University Press, Ithaca

Romm, J. Levine, M. Brown, M & Petersen, E. (1988Road Map for US Carbon Reductions,
Science, vol 279, pp 669-670

Rotblat, J (edWorld Citizenship: Allegiance to Humanitpndon: Macmillan

Sharma, D. (1997n the Famine TrapThe Ecological Foundation, New Delhi and UK Fooa G,
London

UNCED (1992)The Rio declarationNew York:UN Commission on Environment and Devehemt
UNESCO (1998Environment and SocieBaris: UNESCO

Websites to consult:
World Trade Organisatiomww.wto.org
UNESCOwww.unesco.org
BBC www.bbc.org
Environment Agencyww.environmentagency.gov.uk
Greenpeace/ww.greenpeace.org
Friends of the Earttvww.foe.org
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BS4xxx: Management Responses to Global Issues

Challenges, responsibilities and strategies

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes. By the end of this mediudents will be able to:

a) critically reflect on the definitions, roles, impgagcchallenges, limits, responsibilities and
strategies of management in international affairs;

b) apply sophisticated management tools (such as mofielecision making, data manageme
and statistical analysis) to a range of situatiares global context;

c) integrate often disregarded issues (such as ethtsocio-cultural paradigms) into thealysis
of all data collected;

d) present synthesised information in professionabmspof project management.

6. Catalogue Summary

Empowering students who may not have a businedgybmmd to rapidly adopt an awareness of
management and the tools at its disposal, this feddauses on management and core managemé
skills in an international context. Tools and tegoles available to managers (such as models of
decision-making, problem solving, data managemedtstatistical analysis) provide the basis for
students to develop sophisticated business skillprbfessional, international environments. To
support learning in this area students will engagerange of in-depth business and management
seminars, which will cover all aspects of projeetrragement, from business plans and marketing
to business ethics.

7. Assessment Pattern Weight % Pass Req Comments

Project Management Report 100 50% Topic selected in discussion with
tutor

8. Indicative Tutorial Team Dr Paul Sheeran, JommatHorracks, Kevin Martin.

9. Indicative Teaching Methods

nt

blans

Fortnightly lectures & seminars (evenings); Th&aturday Schools.

10. Indicative Learning Activities  Hours Comments

Fortnightly lectures & seminars18
Three Saturday Schoolsl8
Tutorials 2

Student managed learnind.62

Total: 200
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11. Sample Assignments

Design a project to respond to the resource imadicaf local labour in branches of multinational
organisations in a given developing country. Bgibdlitions that are sensitive to the full integratod
labour in the full activities of the organisation.

12. Indicative Outline Content

In relation to the indicative teaching methods ioetl above, the programme will add value throug

= its use of business and management tools to emmueents without a business backgro
to consider alternative approaches in seekingisoliand problem solving;

= jts use and critique of management practices;

= its sensitivity to areas not normally consideregamiant by business, (for example the
malfeasance adopted by Enron and Worldcom as ngrraetice demonstrates the need tg
link ethics with corporate responsibility).

ind

13. Indicative Reading
Braudel, F. (1982The Wheels of Commerdeondon: Collins

Drucker, P.F ( 1950)he New Society: The Anatomy of Industrial Oyéaw York: Harper and
Brothers

Drucker, P.F. (1979 anagementMacmillan
Hayek, F.A (1944)Yhe Road to Serfdgrhondon: Routledge
Levine, S. et al (2003 tatistics for managers using Microsoft exdéelindon: Prentice Hall

O’Brein, J.A. (2001)Introduction to Information Systems: Essentialstfa internetworked E-
BusinesgInternational Edition), McGraw-Hill Education

Upchurch, A. (1998)Management Accounting: Principles and Practicendon: Financial Times
Prentice Hall

Vernon, R (1971)Sovereignty at Bayondon: A Pelican Book

Weber, M (1930)The Protestant Ethic and the Spirit of Capitalijdrondon and New York:
Routledge

Wilson, J.W. (1993The Moral Senseloronto: The Free Press
http://www.chamberonline.co.uk/
http://www.tradepartners.gov.uk/

http://www.dti.gov.uk/index.html
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BS4xxx: Organisational Development and Change

2. Uow 20 Level:M Statu<C
Credits
3. Subject Business Management Typaught
4. Pre-requisites Managing and Leading People (or equivalent expeeen
Co-requisites None

5. Aims/Learning Outcomes. On successful comptediothis module students will be able to:

a) Demonstrate a systematic understanding of the wafimrms of organisational development
and change;

b) Critically evaluate factors that have the potertadtimulate development and change in
organisations;

c) Analyse, compare, and evaluate the various appesamhd techniques, to the process of
organisation development and change;

d) Reflect on change management initiatives, and askes influences on process and outco
To include change agents, culture, organisatiooalp and politics, ethical standards,
organisation structure and resources.

6. Catalogue Summary

This module will draw upon the knowledge and skdéveloped in the core module — ‘The
Management and Leadership of People’. It will alsmw upon the knowledge of the external
environment gained in the core module ‘The GlobaliEbnment'.

The module will develop in students andapth and critical understanding of both the factbat drivd

organisational development and change, and theegses employed to bring about development ahd
change. For any circumstances where developmentizange is deemed necessary or desirable there

are a range of factors that have the potentiag$tsg or inhibit change. The module will consitler
range of such factors, and how the impact of inbibimay be atailed or reduced, and how suppor

influences may be enhanced. Particular attentirbe/paid to management and leadership roles and

skills in the change management process, and tiverce of organisational and national culture or
change management.

7. Assessment Pattern Weight % Pass Req Comments

Assignment 50 50% on  (Minimum 40% in each element)
Exam 50 Aggregate

8. Indicative Tutorial Team Richard Graham, Katritesterling.

9. Indicative Teaching Methods

The programme will be highly interactive. Whilsihse elements of lecturer led sessions will occue,
approach will focus on the individual and collalitwa efforts of students in their own learning. get

th

out in the sample assignment (below) studentshaillequired to both present and lead seminars, and

take an active part in sessions led by fellow gttsle

Full use will be made of the University VLE (or resplacement) as a means of promoting student-
student, and student-lecturer interaction, in aoldito its use as a means of disseminating relevant

materials.
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10. Indicative Learning Activities  Hours Comments

Lecturer-led elements 12
Student-led seminars24
Student managed learnind 64

Total: 200

11. Sample Assignments

Each student will submit a portfolio at the comjaletof the teaching programme. The portfolio will
contain:

a copy of the seminar paper they are requiredesegnt

= acritical self reflection on their paper and itegentation

= a critique of a number of other papers presente@lbyw module members (The precise
number will depend on the cohort size, but the waithbe to require a critique of four other
seminar papers).

12. Indicative Outline Content

= The Drivers of Change External and Internal,

= Models and Theoretical Perspectives on Change;

= Approaches to Change Management, including:

= Organisational Development

= Systems Approach

= ‘Top down and/or ‘Bottom up'?

= The manager’s r6le, including skills in change nugmaent;
= |ndividual and group behaviour in response to ckang

= The influence of organisation and national cultomechange;
= Change and HRM Strategy and Policy;

= The Learning Organisation.
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13. Indicative Reading
Cameron E, Green M. (200M)aking Sense of Change Managenteogan Page
Carnall CA. (2002Managing Change in Organisatio§ Prentice Hall

French W, Bell CH, Zawacki RA. (2004)rganization Development and Transformation:
Managing Effective ChanddcGraw Hill

Thornhill A et al (1999Managing Change — A Human Resource Strategy Apprieadrentice
Hall

Fleming J, Senior B. (2009rganisational Chang&T Prentice Hall

Burke WW (1993)Organizational Development: A process of learning ahanging Prentice Hal
Kotter JP (1996) eading Changéiarvard Business Press

Kotter JP, Cohen DS (200Zhe Heart of Changklarvard Business Press

2002 Harvard Business Review Gulture and Changélarvard Business School Press

Head CW (1997Beyond Corporate Transformatidroductivity Press

Hutton W et al (2003).eading Change, a guide to whole systems worlRogjcy Press

Jick T, Peiperi MA. (2002Managing Change: text and cagdsGraw Hill Journal of Change
Management. Routledge

Journals:
International Journal of Strategic Change Managémkerscience.
Harvard Business Review Harvard Press
International Journal of Organisation Behaviourvégnsity of South Queensland
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BS4xxx: Quality Management, Systems and Processes

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught and Independent Study
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes. Upon completion of thisdule students should be:
a) fully conversant with the conceptual and definiibproblems of the term ‘quality’;
b) capable of assessing the major models of qualitiggriterature;

c) able to evaluate different approaches to quaktystandard setting v. Continuous Quality
Improvement;

d) familiar with the uses and shortcomings of the majodels, tools and techniques of quality
management including benchmarking, EFQM, SixSigma

e) able to draw lessons from the successful and uesefid implementation of TQM

f) capable of analysing the utility of the conceptoostomer’, particularly insofar as it varies
between services offered by the private and théigpabctor;

g) able both to operationalise and to extend the igoks available for the measurement of
service quality;

h) able to have the capacity to evaluate the appreachguality followed in the UK in the light
of European experience.

6. Catalogue Summary

The course will examine the ‘classic’ contributidagjuality in the light of the contribution théuely
make to TQM and BPR. There will be a particulapbasis on the problems of quality
operationalisation and quality measurement andhtipécations that may have for the implementati
of a quality improvement programme. Customer @aliebe examined in some detail, both at the
conceptual level and at the level of the formulatmd evaluation of Customer Care policies in a
variety of sectors. The course will examine thesueement problems implicit in systems of qualit
management and will examine quantitative and catalé approaches to quality measurement. Th
course will examine the growing European literatysen quality processes and make an assessm
the cross-cultural approaches to quality improverplilosophies.

a)

Ent of

7. Assessment Pattern Weight % Pass Req Comments

Project 50 50% on  (Minimum 40% in each element)
Examination 50 Aggregate

8. Indicative Tutorial Team Professor Mike Hart, David Rush
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9. Indicative Teaching Methods

Lectures, complemented by the use of video, gyestker and case study analysis. Use will be m

of QUBE-derived tools including
=  Minutes tool

= Dialogue Sheets

= JigSaw Learning

= The Dean’s Dilemma

= |s it serious?

ade

10. Indicative Learning Activities  Hours Comments

Weekly lectures & seminars36
Tutorials 2
Student managed learning 62

Total: 200

11. Sample Assignments

Examine the implementation of the EFQM model ibefprivate and a public sector case study.

Indicate in your answetr:

= the particular advantages and disadvantages thiatvgald see flowing from each
implementation

= the generic lessons that are to be learnt abouythi@sophy and implementation of the
EFQM model.

Open book examination.

12. Indicative Outline Content

= Concepts and models of quality (Juran, Deming, Brps

= Tools and techniques in standard setting (ISO980(gigma)
= Benchmarking

= Case studies of TQM in a variety of settings

= The EFQM Model

= Quality Management process management

= Customers - Internal, External, definitional prohte

= Quality Measures - Quantitative and Qualitative

= Case studies of Quality Improvement (Commercial@etligher Education, Higher
Education)

= Quality in the SME
= Generating a Quality Culture
= European approaches to Quality Improvement.
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13. Indicative Reading

The module text is:
Dale, B.G. (2003)Managing Quality(4™ ed), Oxford, Blackwells

Other useful texts are:
Beckford, J. (1998Quality: A Critical IntroductionL.ondon, Routledge
Blackburn, R., Curran, J. and North,J. (199§ Quality Businesg&ondon, Routledge
Cydgi, G., DeCarlo, N and Wliiams, B. (200&)jix Sigma for Dummidsondon, Wiley

Crosby, P. (1995 Quality without Tears: The art of Hassle-Free Maaagnt New York,
McGraw-Hill Professional

Edvardsson, B., Thomasson, B. and @vretheit, 85}IQuality of Service: Making it really work
Maidenhead, McGraw-Hill

Gaster, L. (1995Quality in Public Services: Managers’ Choic@&ickinghan, Open University
Press

Joss, R. and Kogan, M. (19948§lvancing Quality: Total Quality Management in S
Buckingham, Open University Press

Kanji, G.K. and Asher, M. (1996)00 Methods for Total Quality Managemeinbndon, Sage
Molton-Cooper ,A. and Bamford, M. (199Excellence in Health Care Managemduindon,
Oakland, J. (1989)otal Quality Managemen©Oxford, Butterworth-Heinemann

Pollitt, C. and Bouckaert, G. (eds) (1993)ality Improvement in European Public Servjces
London, Sage

Zeithaml, V., Parasuraman, A. and Berry, L. (1998)ivering Service Qualitilew York, Free
Press
Websites:
British Quality Foundationttp://quality-foundation.co.uk
American Association for Qualityittp://sixsigmaforum.com
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BS7xxx: Strategic Marketing

2. Uow 20 Level:M Statu<C

Credits
3. Subject Business Management Typeught & Independent study
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes. On completion of thizdule, students will be able to:

a) Research and demonstrate critical understandikgyfcademic approaches to strategic
marketing;

b) Evaluate how successfully these approaches areingpited in the ‘real’ business world;

c) Integrate into research work a critical consideratif the impact of changing environmenta]

factors such as corporate social responsibilitg/théssues, increasing legislation and
politicisation;

d) Develop awareness of how to utilise a range ofeggia marketing tools and theories;

e) Understand how tools and theories in d) above neapftuenced by and need adapting for
different market sectors by type (e.g. public sectot-for-profit and service sectors) and
understand the influences of culture;

f) Present research, analysis, conclusions and recodatiens in professional business repor
or presentations as required.

(S

6. Catalogue Summary

Strategic marketing is a common element in manyketarg courses. In this instance the student w
be encouraged to look critically at the overall thaf strategic marketing within business
environments where changes are increasingly frecarahthe need to adapt becomes paramount.
Should the emphasis move from long-term strateghtwt-term tactical policies for most businesse
The use of case studies will be underpinned byestiucesearch and active critical discussion of
findings will take place.

The works of leading academics and the opiniorieaafing business figures will be included as ihit
evidence in the debate. Discussion and analysedbas practical experience of those students wh
have had substantive employment will be welcomeHearcouraged.

The implications of different business cultures aow they impact on practical strategic marketing
planning is a theme that will run throughout thedwle. Where shown to be relevant the applicatio
student knowledge from related learning areas asdtrategic management, operations manageni
project management will also be encouraged.

s?

a
D

h of
ent,

7. Assessment Pattern Weight % Pass Req Comments

Report on strategic marketing withii50

i 0
business sector 50% on Minimum 40% in each element
Aggregate
Report on the impact of current iss 50 ggreg
upon strategic marketing
8. Indicative Tutorial Team Elwyn Cox, Mike Davies.
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9. Indicative Teaching Methods

A combination of lectures and seminars includingépth use of case studies, supported by guided
research for students. The input from guest lectiaad speakers will be strongly supported where
relevant.

10. Indicative Learning Activities  Hours Comments

Lecture 30
Student managed learnind.70

Total: 200

11. Sample Assignments

The automotive industry in the United Kingdom deeti from a high level of manufacture in the
1960s. How far did a lack of strategic marketingtdbute to this? Have there been more recent
indications that suggest a change in approach®ydJystr answer.

What use is strategic marketing in Britain if ther@pean Union and the British government
constantly implement legislation that might compirsgmpossible success? Give examples of recent
legislation and explain the potential impact. Sugdw far strategic marketing planning can cop€g
with this.

12. Indicative Outline Content

= A consideration of established strategic marketivapry illustrated through use of case
studies and current environmental analysis wilirféhe first layer of learning.

= The next stage will be to critically evaluate e$tiied theories and methods to identify
limitations and propose practical methods to overethem. Students will be broadly
directed in their research areas, but the skilisdépendent thinking and analysis will be
developed through group discussion and tutor feddba

= The final level of learning will be the applicatiof critical analysis within agreed areas of
content and context, expanding on the earlier pegpey work carried out within case
studies. How is the application of theory shapethieycharacteristics of different markets pr
developments in the wider business environment?
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13. Indicative Reading
Ansoff, H.l. (1984)Implementing Strategic ManagemeBhglewood Cliffs NJ: Prentice-Hall.

Bennett, R. (1995)nternational Marketing: Strategy, Planning, Markentry and Implementation
London: Kogan Page.

Chisnall, P.M. (1989)Strategic Industrial Marketing,ondon: Prentice-Hall,"d edition.
Christopher, M.G., Majaro, S. and McDonald, M.H(B987),Strategy SearchAldershot: Gower.
Day, G.S. (1990)Market Driven StrategyNew York: Free Press.

Doyle, P. (2002)Marketing Management and Stratedipndon: Prentice-Hall,"8edition.

Fifield, P. and Gilligan, C.T. (1996%trategic Marketing Management: planning and colntro
analysis and decisiqQrOxford: Butterworth-Heinemann™2edition.

Groonrods, C. (1983), Strategic Management and diudsin the Service Sector, Bromley:
Chartwell-Bratt.

Handy, C. (1994)The Empty Raincoat: Making Sense of the Futuoadon: Random House.
Jobber, D. (2003principles and Practices of Marketinlaidenhead: McGraw-Hill, %edition.

Johnson, G. and Scholes, H.K. (20®3ploring Corporate StrategyHemel Hempstead: Prentice-
Hall, 6" edition.

Kaplan, R.S. and Norton, D.P. (1996je Balanced ScorecarBoston, MA: Harvard Business
School Press.

Kotler, P. (1991)Marketing Management: Analysis, Planning, Impleragah and Contral Upper
Saddle River, NJ: Prentice-Half" @dition.

McDonald, M.H.B. (1995)Marketing Plans: How to Prepare Them, How to UserfiH_ondon:
Heinemann.

Mintzberg, H. (1994)The Rise and Fall of Strategic Planning: Reconegj\Roles for Planning,
Plans, PlannersNew York: The Free Press.

Newell, F. (2003)Why CRM Doesn’t Work: How to win by letting custsrmeanage the
relationship London: Kogan Page.

Oakland, J.S. (19897, otal Quality ManagemenOxford: Butterworth-Heinemann.

Piercy, N.F. (2002)Market-led Strategic Change: Transforming the psscef going to market
Oxford: Butterworth-Heinemann.

Porter, M.E. (1985), Competitive Advantag®eating and Sustaining Superior Performansew
York: Free Press.

Richardson, W. and Richardson, R. (198)siness Planning: A Strategic Approach to World
Markets London: Pitman.

Stacey, R.D. (19965trategic Management and Organisational Dynarriosmdon: Pitman,?
edition.

Tomkins, C.R. (1991)Corporate Resource Allocation: Financial, Strategiotd Organizational
PerspectivesOxford: Blackwell.

Wilson, R.M.S. and Gilligan, C.T. (2005 trategic Marketing Management: Planning,
implementation and controDxford: Butterworth-Heinemann™:dition.
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BS7xxx: Trade and Competitiveness

2. Uow 20 Level:M StatusC

Credits
3. Subject Business Management Typaught
4. Pre-requisites None

Co-requisites None

5. Aims/Learning Outcomes.
g) Analyse the forces that drive modern internatidrade, both in theory and practice

h) Understand the crucial differences between domestitpetitiveness, price competitivenes
and overall international competitiveness

i) Understand and evaluate competitiveness benchngarkin

j) Critically assess the contributions of theory, podi, strategy, technology and factor abundd
to the understanding of international trading iet&hips and global business expansion

k) Apply rigorous theory to the themes of economiegnation and preferential trading
arrangements.

6. Catalogue Summary

This module critically analyses theoretical ideasxplore the realities of modern internationadléra
In the first part of the module the contributiondado the global trade system by the WTO based
multilateral framework, and also by a number ofaagl trade agreements (European Union, NAFT
MERCOSUR and APEC) will be examined. The aim isxplore the dimensions of modern
international trade and competitiveness in botbrhand practice, and enable the evaluation and
impact on global business of trading policies pedshy nation states and regions in the world toda

The analysis of international trade competitiveriegbe second part of the module will focus aftam
on critical issues such as price and exchangevoddility, output quality and technological
sophistication, and the degree of market leadersigigted by product innovation. The aim will be tq
analyse what creates ‘world class firms’ and higldynpetitive economies in today’s global trading
environment.

A,

7. Assessment Pattern Weight % Pass Req Comments

Assignment 50 50% on (Minimum 40% in each element)
Exam 50 Aggregate

8. Indicative Tutorial Team Ross Catterall plusting lecturers.

9. Indicative Teaching Methods

Lectures complemented by seminars and simulatidn@e-play exercises. Students will be requirg
to contribute critically and original thinking tagblem solving simulations and role-plays. Actiggi
will involve whole group seminars as well as snradjiup exercises and presentations. The virtua
learning environment (VLE) will provide additionaformation, guidance on resources, lecture

d

outlines and power point slides, as well as limkadditional web resources and further reading.
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10. Indicative Learning Activities  Hours Comments

Lectures 15 Whole group
Seminars, réle-plays, simulations30 Whole & small group
Student managed learnind 55 Study group / independent
Total: 200

11. Sample Assignments

Discuss and analyse the features characterisedwtats firms’. Select a UK listed multinational
enterprise and examine whether the nature ofatsirtg relationships and its competitive strategy
performance justify its characterisation as a ‘@albss firm’.

=]

12. Indicative Outline Content

= Modern trade flows and globalisation

= The analysis and benchmarking of competitiveness

= Theories of international trade

= Forms of competitiveness and the role of exchaatgsr

= The World Trade Organisation and the problems dfitateralism

= Modern American trade policy — the strategy andtigslof trade

= The development and achievements of regional toamss — EU, APEC, Mercosur, NAFTA
= Regionalism versus internationalism

= What creates world class firms and high scoringetitive economies

= The contribution of strategic trade policy to imational competitiveness

= The growth of China and India — threats or oppatiees for the world class firms and the
international economy?
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13. Indicative Reading

Key Texts

Calori, R, Atamer, T & Nunes, P (200Dynamics of International Competition: From Thetoy
Practice London: Sage

Destler, IM (2005American Trade PoliticNew York: Institute for International Economics

Lloyd-Reason, L & Wall, S (200Dimensions of Competitiveness: Issues and Policies
Cheltenham: Edward Elgar

Porter, M (1990The Competitive Advantage of NatipBasingstoke: Palgrave
Rivera-Batiz, L & Olivia | Armengol, M (2004nternational Trade: Theory, Strategies and
Evidence Oxford: Oxford University Press

Other Reading:

Catterall, RE & Aldcroft, DH (1996Rich Nations — Poor Nations: The Long Run Perspecti
Cheltenham: Edward Elgar

Catterall, RE & Aldcroft, DH (2004Exchange Rates and Economic Policy in the Twentieth
Century,Aldershot: Ashgate Publishing

Copeland, L (2005Exchange Rates and International Finand&edition, Prentice Hall

Ghosh, AR, Gulde, A-M & Wolf, HC (200 xchange Rate Regimes: Choices & Consequences
Cambridge, Mass,: The MIT Press

Isard, P (1995xchange Rate EconomjgSambridge: Cambridge University Press

Kowalczyk, C,(ed.) (199%conomic Integration and International Tradéorthampton, MA :
Edward Elgar

Krugman, P & Obstfen, M (199Thternational Economics : Theory and Polidyondon
Lawler, K & Seddighi, H (2001nternational Economics: Theories, Themes and Debat
Pilbeam, K (2005)nternational Finance3rd edition, London: Palgrave

Sarno, L &. Taylor, P (2003)he Economics of Exchange Rat@ambridge: Cambridge University
Press

Winters, LA (1992)International Economicd.ondon: Addison Wesley
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BS7xxx: Dissertation

2. Uow 60 Level:M Statu<C

Credits
3. Subject Business Management TypiEssertation
4. Pre-requisites Research Methods in Business

Co-requisites None

5. Aims/Learning Outcomes.

This module is the culmination of the various M&thwvays in Business Management. It offers
students the opportunity to develop their reseakdls and complete a substantive piece of work.

On completion of the module, students will be dble

a) present a substantive piece of analytical work ititaegrates personal, vocational and
theoretical perspectives

b) understand a range of issues of theory and prastiaéng to their chosen topic (which for
some students will be within a named pathway)

c) implement research methods using appropriate syagechniques

d) work independently on a large piece of work.

6. Catalogue Summary

Students will pursue independent study and reseeuntminating in a dissertation of between 15,000
and 20,000 words.

7. Assessment Pattern Weight % Pass Req Comments

A Dissertation of between 100 Yes
15,000-20,000 words

8. Indicative Tutorial Team The programme team.

9. Indicative Teaching Methods

Each student will have a supervisor appointed bypttogramme leader.

10. Indicative Learning Activities  Hours Comments

Tutorials 10
Student managed learning90

Total: 600
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11. Sample Assignments

Titles could include:
A critical exploration of the implementation of €amer Relationship Marketing in the UK Retai
Sector
An examination of the impact of the growth of theuh East Asian economies upon patterns of
world trade
Implementing the EFQM Excellence model in publid @nivate sector organisations - a
comparative analysis

12. Indicative Outline Content

The dissertation is the ultimate stage of the M@®gramme and is designed to offer opportunities for

research into a specific topic chosen by the stiideconsultation with members of the tutorial team

The title and research area have to be approvédebgrogramme team and by the external examiner.

Dissertations must include either original fieldkwar an extensive and critical analysis relevarth&
learning outcomes of the programme. Supervisigh@ftlissertation is by means of tutorials, which
will follow initial group seminars to discuss thatare, aims and outcomes of the dissertation mod

13. Indicative Reading
Hart, C. (2004). Doing your Masters Dissertatioantion: Sage
Fisher. C. (2004) Researching and Writing a Diss@mn for Business Students, Harlow, Pearson
Education Ltd
Maney, A.S., Smallwood, R.L., & Brown, D. (Eds.p@B). MHRA Style Book (8 ed.). Modern
Humanities Research Association
Swales, J.M. & Feak, C.B. (2004). Academic Writfag Graduate Students"t2d.). Ann Arbor:
University of Michigan
Swetnam, D. (2000). Writing your Dissertation. HmBooKks.
White, B. (2000). Dissertation Skills. Thomson Leag

The resources from the module ‘Research Metho8siginess’ should be used for the methodolog
underpinning of the dissertation.

Specific resource content will depend on the re$etopic.

ule

ical
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V. APPENDICES

A. UNIVERSITY CRITERIA FOR TAUGHT MASTERS PROGRAMMES

The grading descriptors that follow offer represgéinns of achievement by marks from 0-99.
The pass mark for modules which accrue M levelitis®0%.

DISTINCTION — 70 - 99%

An outstanding piece of work in every regard whigmonstrates

= athorough and wide-ranging knowledge of the subjec

= athorough and insightful understanding of thedssavolved

= an ability to analyse critical contributions on gject

= an ability to independently research and bring tioglematerial to support an argument
= an ability to express an original, reasoned arguiimea lucid manner

= an ability to make valid generalisations in movirgm the empirical to the abstract

= excellent research competencies in terms of prasent language and referencing.

PASS - 50-69%

A good piece of work which demonstrates

= asound to reasonable understanding of the sudmelcthe issues involved

= agood knowledge to general familiarity of theicst contributions on the subject

= an ability to use and organise research materislipport ideas and arguments

= sound analytical skills combined with competenterage of the topic

= good to competent research competencies in terqeséntation, language and referencing

= atthe upper end of the scale, students may alvomuigrate an ability to make appropriate
connections and distinctions and present a cleaniocing argument.

FAIL — 0-49%

Work at the upper end of this scale will demonstrat

= ageneral, butincomplete understanding of theestibj

= some knowledge of the literature on the subject

= some ability to develop and support an argument

= atendency to express ideas through descriptiormaaddote rather than analysis
= difficulties with presentation, language and refeiag.

Work at the lower end of this scale will be undatitory and demonstrate

= little understanding of the subject and its impiicas

= alimited amount of reading and poor knowledgehefprevious contributions on the subject
= limited ability to formulate and sustain a cleaguanent

= poor presentation skills and serious problems igitiguage and referencing.
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B. BUSINESSMANAGEMENT ETHICS FRAMEWORK
Faculty of Social Sciences
Staff and Student Research
Business Management Group
Ethics Framework
2006-07

1. Guiding Principles

Guiding principles are based on the College’s owdeéCof Conduct and Academic Standards.
Externally, there is no single guide to businebstbut it is a subject of much international
debate, exemplified by the existence of an Ingtifat Business Ethics, a Journal of Business
Ethics and numerous books on the subject. In ctgfegesearch ethics alone, Business
conforms to th&uidelines for Ethics Research in the Social Sciences, Law and the
Humanities produced by the National Committee for ReseartiicEtn the Social Sciences
and the Humanities for the Ministry of Educatioms@arch and Church Affairs in Norway.
These default guidelines are cited as the firgresfce.

2. Code of Conduct

i.  There is no single code of practice for this subgeea but the Guidelines cited in paragraph 1
provide an appropriate framework. The subject dmgave its own Ethics Committee.

ii. Inthe wider world of business, there are many safeethics but many of these relate to the
ethical behaviour of business at large or to gémeraduct in the workplace, rather than to
research.

iii. Important questions of an ethical nature can leedainitially with the Head of Subject or,
informally, with the Business representatives orCRTC.

iv. Wider scrutiny can be obtained through referrahtofield committees in either Business or
Leisure and Tourism. These meet once a term.

v. Further scrutiny can be effected by the Schooldst@iommittee.
vi. Ethical issues that arise within assessment caafbaed to the relevant external examiners.

3. Student and Staff Research

i.  All research programmes, at undergraduate and rzakigte levels, are scrutinised by module
tutors. In the case of FYPs, the student’'s FYFRestgor will be responsible for this. A second
opinion from another FYP supervisor will be soughtere there are concerns. Areas of dispute
may be referred to an arbitrator. In all casesvegiesections of the approval form must be
completed (see appendix Il). In the case of Mastesgarch projects, the module tutor will be
responsible for initial scrutiny and a second tgteiews sought where there are concerns.
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All undergraduates will have to sign a proposatfdhat includes the following:
Ethical Awareness

| am aware that undertaking research may involiieatissues. | understand that my research
proposal has been scrutinised by my FYP superaisdrany ethical issues have been identified
and documented. However, | accept that it is mgoesibility to ensure that the actual research
is carried out in an ethical manner and that llstaisult appropriate resources as necessary.

Signed Date

All Business students undertake a course in Resddethodology which addresses ethical
issues. All students receive guidance on ethas fmodule tutors and a section on ethical issues
is required in the methodology sections of all FYBgecific guidance is available on the

intranet in respect of plagiarism.

Staff research proposals seeking specific collegei@rnal funding will be scrutinised within
the Business Management Group and a copy of thegd&eh Ethics Statement for Staff in
Business, Leisure and Tourism” will be attacheth®proposal sent to SOCRIC. SOCRIC can
thus ensure that ethical issues have been condidere

For any other research that they undertake, staffemjuired to scrutinise their plans for ethical
considerations identified in the School Ethics Feamork. They should sign the self certification
pro-forma (copy attached) if there are no issued,keep a copy of this. If the research involves
identifiable human participants, or there are otbsues, these should be referred to a peer who
will sign the pro-forma accordingly.

In any event the responsibility for any such resleaemains with the researcher.

Research Guidelines

The Business Management Group recognizes the neadddemic freedom of speech and
writing within the law.

The Group acknowledges that ethical standardsareamstant across time or culture;
researchers should investigate and respect theakttalues of cultures being researched.

Staff and students should:—

a) acquaint themselves with available guidance abést‘practice” in relation to
matters of research policy; these may be derive fielevant subject
associations, professional bodies or other relevaganisations and the document
cited above;

b) be aware of the School Ethics Framework and theisiest guidelines;

c) observe such legal and ethical requirements adedeemined by the College or
external bodies that are involved in the fieldedearch;

d) report any conflict of interest, whether actuapasspective, to the appropriate
authority;

e) observe fairness, probity and equity in the condbitheir research;

f) eschew plagiarism and fabrication, falsificationsmpresentation and deception
in proposing, carrying out, or reporting resultgegearch in any internal or
external publications, and deliberate or negligiiations from accepted practice
in the carrying-out of research. This definitidmmsconduct does not include
honest error or honest differences in interpretatiojudgment in evaluating
research methods or results;

g) respect the confidentiality of data obtained thtouesearch;
and
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h) report any incident of misconduct, withessed opsuated, to the appropriate
authority.

5. Procedures and Penalties for Breaches of Ethical @duct

Staff breaching ethical procedures may be referdle College Ethics Committee and
thence, referred to other relevant committees miosenanagement. Any penalties imposed
would have to be consistent with the appropriateege procedures for misconduct.

Initially, student breaches might be referred toadule tutor and thence to a programme
leader. Subsequent referral might involve theetipader and external examiner. Proven
cases of plagiarism would be subject to the persattictated by the college’s Academic
Regulations.

6. References

Default Research Ethics Source for Business Managefaroup

Guidelines for Research Ethics in the Social S&sncaw and the Humaniti¢2001)
www.Etikkom.no/Engelsk/Publications/NESHguide

Other References

British Psychological Society (200Q@pde of Conduct, Ethical Principles and Guidelihegcester
http://www.bps.org.uk

WTO (2003)Global Code of Ethics for Tourismww.world-tourism.org
Institute of Business Ethics (2004yvw.ibe.org.uk

ILAM (2000) Code of CondudReadingvww.ilam.co.uk

BSA (2002)Statement of Ethical Practiggww.britsoc.co.uk

KAC History and Psychology Subject Areas (20B#)ics Frameworks

Carter McNamara (1999omplete Guide to Ethics Management: An EthicsKibfar Managers
http://psim.co.uk/apel/ethics/htm
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C. STAFF PUBLICATIONS AND RESEARCH OUTPUTS —ARRANGED
BY TYPE, AUTHOR

Books, Chapters in Books

Brox, J., Catterall, R. and Koveos, P. (eds) (208&uctural Reform and the Transformation
of Organisations and Business&gaterloo, Canada, North Waterloo Academic PrEég&N 0
921075332

Case, Robert (2002ppan(Countries of the World), Evans Brothers

Catterall, Ross (2001), ‘International Competitiees and Speculative Foreign Exchange
Markets’ in Lloyd-Reason, L. and Wall, S. (e@8inensions of Competitiveness: Issues and
Policies Edward Elgar

Catterall, Ross (2001), ‘Preface’ in Lloyd-Reasomand Wall, S. (eddpimensions of
Competitiveness: Issues and PoliciEdward Elgar

Catterall, Ross and Aldcroft, Derek (200Bxchange Rates and Economic Policy in the
Twentieth CenturyAldershot, Ashgate Publishing. ISBN 1 84014 264 2

Hart,Mike (2005) ‘Is Plagiarism an inevitable coggence of digital learning?’ in
Sharma, R.C., Mishra, S. and Pulist, S.K. (Edskation in the Digital World
Viva Books, New Delhi ISBN: 81-309-0185-4

Sheeran, Paul (2001) ‘International Countertradd@tie Routledge Encyclopaedia of
International Political Economyed. R.J.Barry Jones, London: Routledge.

Sheeran, Paul (2001)'Countervailing DutiesTime Routledge Encyclopaedia of International
Political Economyed. R.J.Barry Jones, London: Routledge

Sheeran, Paul (200Qultural Politics in International Relationg#\ldershot: Ashgate
Publishers

Sheeran, Paul (2008ultural Politics in International Relation@Jkrainian Translation, New
Forward), Aldershot: Ashgate Publishers

Sheeran, Paul (200#)ternational Political Economy of Investment BlgstAldershot:
Ashgate Publishers

Sheeran, Paul (2008&)terature and International Relationsldershot: Ashgate Publishers

Sheeran, Paul (2006) ‘World Health OrganizatiorEircyclopaedia of Business Ethics and
Society New York & London: Sage Publications

Sheeran, Paul (2006) ‘Political Legitimacy’Emcyclopaedia of Business Ethics and Society
New York & London: Sage Publications

Journal Articles

Case, Robert (2001) ‘Ageing Society in Jap&epgraphy Review/olume 15 No. 3,
January 2001

Case, Robert (2001) “Salt Marshe§eoFactsheetSeptember 2001

Case, Robert (2003) “Japan’s Relationship withBheironment’Geography Review6,(4),
March
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Case, Robert (2003) ‘Greenfield Sites v. BrownfieldSports Stadia - A Tale from
Southampton’GeoFactsheet49, April

Catterall, Ross (2001), ‘Speculative Currency Mtgland the Stability of the Euro’,
Economic Society of Austral{@eb publication)

Catterall, Ross (2004), ‘The Exchange Rate Rolleasier’,Journal of the Business and
Economics Associatig@utumn, pp. 3-12

Catterall, Ross (2006) ‘Interest Rates: Up, Dowstady?British Economic Survey
Winter (in press)

Filis, George(2002) “EMU and the European Stock hd&s’ correlation”Journal of
European Financial Service®l. 8, No. 3, ISSN 1505-005X, pp.97-113

Filis, George(2006) “Testing for Market Efficiency Emerging Markets: Evidence from the
Athens Stock ExchangeJournal of Emerging Market Financeol. 5, issue 2 (in press)

Friesner, T. and Hart, M. C.(2004) Cultural Analysis of e-Learning for China‘ Electronic
Journal of eLearning/ol. 2(1), March

Friesner, Tim and Hart, Mike (200%earning Logs: Assessment or Research Method?’
Electronic Journal of Business Research Mett®(@3 pp. 117-122.

Hart, M.C. and Friesner, T.(2004)lagiarism and Poor Academic Practice - A Threat tdhe
Extension of e-Learning in Higher Education? Electronic Journal of eLearningol. 2(1),
March

Hart, Mike and Rush, David (200B-Learning and the development ofvoice in business
studies education’International Journal of Educational Managemegtl(1), pp.68-77.

Kashani, Hossein (2006}, problem of incentive compatibility in the North Sea petroleum
industry’, Energy Policy 34(9), June, pp. 1032-1045

Lominé, Loykie (2001)’Leisure Studies, Leisure Stnts and Interdisciplinarity: Teaching
Challenges and Opportunitie'SA NewsletteNo 59, July 2001: 14-16

Lominé, Loykie (2001)'Addressing InterdisciplingritAn Example from the Field of
Tourism ManagementUniversity of Gloucestershire: Journal of Learni&greaching 6(1):
33-35

Lominé, Loykie (2002)’'Designing More Inclusive Fasraf Assessment & Integrating
Disability Issues into the CurriculunmiZ]NK: Journal of the LTSN in Hospitality, Leisure,
Sport & Tourism Oxford Brookes: LTSN, 3:22-24

Lominé, Loykie (2002)'Pre-empting the Impacts o thew Disability Legislation on
Teaching and Learning in Higher Education’, Uniugrsf Gloucestershirelournal of
Learning & Teachingvolume 7(1): 11-12

Lominé, Loykie (2002)‘Online Learning and Teaching in Hospitality, Leisure, Sport and
Tourism: Myths, Opportunities and Challenges’Journal of Hospitality, Leisure, Sport and
Tourism Education1(1), April

Lominé, Loykie (2003)‘Hospitality, Leisure, Sport and Tourism in Higher Education in
France’ Journal of Hospitality, Leisure, Sport and TonriEducation, (2)1, April

Lominé, Loykie (2004) ‘Tintin’s journeys as an arigl form of travel writing’Journeys: The
International Journal of Travel and Travel Writing

Sheeran, Paul (2001)'Leisure and Tourism ResegBdptember 2001)gisurenews|LAM.
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Sheeran, Paul (2001)'Understanding Local Trendsisure and TourismTourism Times

Spais, George and Filis, George(2002) “Stock optasa mean of adding value in business
markets: A powerful potential communication vehifde business marketing managers”
Journal of Financial Services Marketingol. 3, no. 6, ISSN 1363-0539, pp.290-298

Spais, George and Filis, George(2003) ‘Attainalptevth of societies and effectiveness of
securities’ markets development strategy in the Bbolurnal of Business and Societyl. 16,
no. 2, ISSN 1012-2591, pp.196-211

Spais, George and Filis, George(2005) “Does a Spehg program have a direct effect on
investors’ behavior? Implications for investordatéons managers of services organizations”
Chorigia —Sport Management International Journadl. 1, no. 1, ISSN. , pp. 25-39

Spais, George and Filis, George(2006) “The Athd&@12lympics Games: An Event Study -
Does a Sponsorship Program Have a Direct Effedhesstors’ Behavior?”Journal of
Integrated Marketing Communicatigrisorthwestern University, Medill School of
Journalism, pp.52-61

Spais, George and Filis, George(2006) “Some phibsal enquiries on e-learning:
Preparing the tomorrow business schodiurnal of Business Case Studiesl. 2, issue 4 (in
press)

Spais, George and Filis, George(2006) “Stock MaRezction on Olympic sponsorship
announcement using event-study methddurnal of Korean Academy of Marketing Science
vol. 16, issue 2 (in press)

Conference Proceedings (including published Confenee Proceedings)

Bodger, Eric, Hart, Mike and Rush, David(2008gctronic feedback for students: a mixed
blessing?’

Paper delivered at tf#h European Conference on e-Learn[&°EL2006] University of
Winchester, UK, 11-12 September, 2006

Burgess, Joan (2008 eflections on using e-Learning to deliver a Nurs@rescribing
programme’ Paper delivered at tfeth European Conference on e-Learn[&CEL2006]
University of Winchester, UK, 11-12 September, 2006

Byrne, Peter and Mike Hart (200%&)-Easy: The internal digital divide - The Development of
e-government within local government’ Paper delivered &th European Conference on
E-GovernmenfECEG2005] University of Antwerp, Belgium, 16-h73une, 2005

Catterall, Ross (2002)'Riding the Exchange Ratddrd@loaster: Speculative Currency
Markets and the Success of the European Singlee@eyt delivered alnternational
Conference on Exchange RatByerson University, Toronto, Canada. May, 2002

Catterall, Ross (2002), ‘Competitiveness and theaich of Exchange Rate Choice: the Case
of GreeceProceedings of the 7th International Congress ajfrieanics Economic Society of
Thessaloniki, 2002 pp. 146-167

Catterall, Ross (2002), ‘Economic Asymmetries ia Bnlarged European Union and the
Stability of the Eurozonelnternational Conference on the Global Economy:dficial,
Legal and Economic Asymmetri&chool of Business, Loyola University Chicagbndis,
USA. August, 2002

Catterall, Ross (2002), ‘Risks and Policy Dilemrfarsthe Enlarged European Union’,
Annual Conference of the Economic Society of Alistraniversity of Adelaide, South
Australia. September, 2002.
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Catterall, Ross (2002),’Greece’s economic prospes Eurozone Membelniversity of
Birmingham, Dept. of Greek and Byzantine Studies

Catterall, Ross (2003) ‘International competitivenestructural change and the economic
prospects for Bulgaria’'s accession to the Hikernational Conference Organised by the
Bulgarian Chamber of Commerce and the Internatidsiaiversity Sofia, held in Sofia,
Bulgaria. October 2003

Catterall, Ross (2003),' The Competitiveness ofGineek Economy in the Enlarged European
Union’ Hellenic ObservatoryLondon School of Economics. November, 2003.

Catterall, Ross (2004), The Stability Pact andEeenomic Prospects for the New Europe’,
University of Portsmouth, Portsmouth Business Sthigaril, 2004

Catterall, Ross (2004)'Monetary Unions in a Worfd/olatile Foreign Exchange Markets:
Some Lessons of Recent Historiginerging Markets Research Group Conference
University of Westminster. May, 2004

Catterall, Ross (2006), “Eurozone Prospects antbPeance: The Tensions of Assymetry’
Paper read tinternational Conference on Globalisation and Inaton in the Twenty-First
Century University of Waterloo, Ontario, Canada

Catterall, Ross (2006), ‘Monetary Unions in a Warfd/olatile Exchange Rates: Some
Lessons of Recent History’ Paper reactimference on the Challenges of a Wider European
Union, Thessaloniki, Greece, November

Filis, George and Leon, Costas (2005), ‘Interachetween Options and Stocks within a
VAR Framework: Evidence from Greece’ Paper detdeto2nd International Symposium
“Advances in Financial Forecasting”, Financial Fotasting F2 SectiorEuropean Society
of Computational Methods in Sciences and Engingefctober 21-26, Loutraki, Greece.
ISBN 90-6764-444-7

Filis, George and Leon, Costas. (2006) ‘Time-VagyDynamics in the Greek Stock Market
Integration with the EMU Stock Markets’ Paper deted at th&th WSEAS International
Conference on Mathematics and Computers in Buseredd&conomicLCavtat, Croatia, 13-
15 June

Filis, George and Leon, Costas.(2006) ‘The transimismechanism of the cyclical
components of the Greek output, investments arak €wchange’ Paper deliveredlast
International Conference in Accounting and Fingn8# August - 1 September, Thessaloniki,
Greece

Filis, George, Leon, Costas and Eeckels, B(200@¢li€al Movements of Tourist Income
and GDP and their Transmission Mechanism. Evidémee Greece.” Paper delivered at
24th EuroCHRIE Congres3hessaloniki, Greece. 26-28 October

Friesner, T., Grover, C. and Sheeran, P.(2002)at do undergraduate students need from
their local theatre? Marketing to your local higher education community’ [1.30Mb]

2nd Annual NonProfit Social and Arts Marketing @ojuium, London Metropolitan
University and Henley Management College, Mansious¢, 18 September,2002
Shortened version - [text without photographs][181K]

Friesner, Tim and Hart, Mike (2008)ee e-learning for the Greater China Region: a cuural
analysis of the Marketing Teacher experience. Paper delivered tdnd European Conference
on e-LearningGlasgow Caledonian University, 6-7th November, 2003

Friesner, Tim and Hart, Mike (200%earning Log Analysis: Analysing Data that Record
Reflection, Experience and Learning’ Paper delivered d@th European Conference on
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Research Methodology for Business and ManagemedieS[ECRM2005]
Université Paris-Dauphine, 21-22nd April, 2005

Graham, Roz and Hart, Mike (200B)agiarism Is A Complex Issue, But - Universitiegviust
Articulate a Moral Vision and Live Up To It' Paper delivered dth European Conference on
Research Methodology for Business and ManagemedieS[ECRM2005]

Université Paris-Dauphine, 21-22nd April, 2005

Grover, Chris (2005)'Farmland to Suburbia: Winckestdevelopment from 1860-1900’
Paper delivered tdhe Making of Modern Winchest€onference, Peter Symonds College,
Winchester, 24th September 2005

Hart, Mike (2001) ‘Development of Partnershipsttoe education of para- information
Professionals - a case study from the Hampshirerdgdigon’ (with Shirley Thorne and
Malcolm Cole, Hants CC). Paper presentedtb:International Conference: Public and
Private Partnerships - The Enterprise Governandeiversity of Twente, Enschede,
Netherlands, 6th-9th June, 2001

Hart, M. and Haslam, P. (2002Yow Business Students Learn’ delivered at 1st Annual
Learning and Teaching Conference, Bristol Busirg&dwol, 24th-25th September,2002
[732K]

Hart, M. and Haslam, P. (2002} he reconfiguration of the higher education experénce and
its implications for work based learning (WBL)' in MCIL(2002)European Conference on
e-Learning[pp. 85-93],MCIL. Reading [ISBN:0-9540488-8-1].riel University, 4th-5th
November,2002 [57K]

Hart, Mike (2002).The role of Virtual Learning Environments in Deliv ering Mass Higher
Education in the UK’ in A.Méndez Vilas, J.A.Mesa Gonzéles and |.Sa&dldivar
Maldonado(2002)Educational Technology - International Conferenodd@T’s in Education
[Vol lll, pp. 1741-45]. (Badajoz, Junta de Extrednea, Consejeria de Educacion, Ciencia y
Tecnologia) ICTE 2002,Badajoz (Spain), 13-16th &oler,2002 [55k]

ISBN:Colleccion: 84-95251-76-0 ISBN:Tomo:1-84-9525/1-9

Hart, Mike and Friesner, Tim (2003]The utilisation of qualitative methodologies in Wak
Based Learning [WBL]' in D. Remenyi and A.Brown(200&)d European Conference on
Research Methodology for Business and Managefpprit97-204],MCIL,Reading [ISBN:0-
9540488-9-X], Reading University, 20-21st March

Hart, Mike and Friesner, Tim (2003)found it on the web’- some reflections on e-
learning,plagiarism and poor academic practice’ Paper delivered t8nd European Conference
on e-LearningGlasgow Caledonian University, 6-7th November, 2003

Hart, Mike and Graham, Roz (200®)e ‘new plagiarism’, academic dishonesty and the
development of critical thinking skills Paper delivered &-Learn 2004\Washington, DC,USA
1-5th November, 2004

Hart, Mike and Graham, Roz (200&)Learning and e-communities- asymmetries and
dilemmas. Paper delivered &rd European Conference on e-Learn{ECEL2004].
Université Paris-Dauphine, 18-19th November, 2004

Hart, Mike and Byrne, Peter (2008)sing e-government to improve the guality of local
authority services’ Paper delivered &th European Conference on E-Government
[ECEG2005], University of Antwerp, Belgium, 16-17ibne, 2005

Hart, Mike, Burgess, Joan and Betts, Helen (200% role of e-Learning in accelerating
part-time student progression’ Paper delivered dth European Conference on e-Learning
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[ECEL2005], Royal Netherlands Academy of Arts amte8ces, Amsterdam, Netherlands,
10-11 November 2005

Hart, Mike and Rush, David (200&)-Learning and the development ofvoice in business
studies education’Paper delivered at tHaternational Conference on E-LearnifigEL2006]
University of Quebec in Montreal, Canada, 22nd-2Bmde, 2006 International Journal of
Educational Managemeng1(1), pp.68-77.

Hart, Mike and Rush, David (200&)an we measureexcellence in business studies education
(utilising innovative methodologies?)’ Paper delivered at ti#h European Conference on
Research Methodology for Business and Managemartaidn[ECRM2006], Trinity
College, Dublin, Ireland, 17-18th July, 2006

Hart, Mike, Roman, Laura and Mikulecki, Peter (2D0O@ercultural differences in e-learning
styles of European business studentsPaper delivered at tfgh European Conference on
e-Learning[ECEL2006]. University of Winchester, UK, 11-12@ember, 2006

Haslam, P. and Hart, M. (2002)eveloping a Community of Practice in Local Authoiity
Information Workers' delivered at 1st Annual Learning and Teaching €marice,
Bristol Business School, 24th-25th September,280R][

Haslam,P. and Hart,M. (2002Building a hybrid model of support for a new community of
practice in the public sector’ in MCIL(2002) European Conference on e-Learnijpgp. 105-
114],MCIL, Reading [ISBN:0-9540488-8-1], Brunel Warsity, 4th-5th November,2002
[67K]

Haslam,P., Hart,M.C. and Hart,M. (2002eveloping new communities of practice in local
authorities in the UK: a case-study of para-information professionals’in A.Méndez Vilas,
J.A.Mesa Gonzéles and I.Solo de Zaldivar Maldor2@f®f) Educational Technology -
International Conference on ICT’s in Educatipyol 1, pp. 464-68]

(Badajoz, Junta de Extremadura, Consejeria de EduaCiencia y Tecnologia)

ICTE 2002,Badajoz (Spain), 13-16th November,20@X]5

ISBN:Colleccion: 84-95251-76-0 ISBN:Tomo:1-84-9525/-9

Lominé, Loykie (2003)“I'm a virtual lecturer but | need real help: Profe ssional challenges and
pedagogical opportunitiespertaining to virtuality in Higher Education” Paper read t@nd
Global Conference- Virtual Learning and Higher Edtion, Mansfield College, Oxford,
12th-13th September, 2003. Published as e-boolkidwtmber, 2003; Hard copy: 1st June,
2004

Rush, David (2003Y¥sing the Web for teaching - old problems in a newuise Paper delivered
to 2nd European Conference on e-Learni@dpsgow Caledonian University, 6-7th
November, 2003

Rush, David (2004Access and Identity in the VLE' Paper delivered &rd European
Conference on e-Learnif@CEL2004]. Université Paris-Dauphine, 18-19thvisimber,
2004

Rush, David and Hart, Mike (200&tudent Incorporation into the Quality Process- An
Examination of the Business and Management Studeeiperience’ Paper delivered at the
European Academy of Managem@minual Conference [EURAM2006]

Norwegian School of Management, Oslo, Norway, 1 ™M&y, 2006

Rush, David and Hart, Mike (200&he Minutes Tool: diagnosing student engagement’
Toolkit demonstrated at thdigher Education Academy Subject Centre for Busines
Management, Accountancy and FinafiB&AF], Oxford Hotel, Near Wolvercote, Oxford,
UK. 6th-7th April, 2006
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Rush, David and Hart, Mike (200@he National Student Survey in Business and
Management’ Workshop conducted for thiéhe National Student Survey Conference
Management Study areBhe Higher Education Acadenipternational Conference Centre,
Birmingham, 1st June, 2006

Rush, David and Hart, Mike (200&he development of quality management tools in blisess
management education’ Paper delivered at tfth European Conference on Research
Methodology for Business and Management EducdB@RM2006]

Trinity College, Dublin, Ireland, 17-18th July, 200

Sheeran, Paul (2001),'Countertrade, Barter andnative models of exchange’. Research
seminar, Department of Economics, Pedagogical Wsityein Krakow, Poland. 21 May
2001.

Spais, George and Filis, George (2004) “Sponsongtuigrams of services organizations,
which target the public of investors: Impact measgnt” 13th Annual Frontiers in Services
ConferenceAmerican Marketing Association (AMA), Center fiékcellence in Service,
Robert H. Smith School of Business, University aifyland, School of Business, University
of Miami, October 28-31, Florida, USA.

Spais, George and Filis, George (2005) “Societitarzable growth: A strategic goal for the
empowerment of the ‘social capital’ in EUBth International Conference on Marketing and
Developmentsponsored by the International Society of Marigind Development and the
Aristotle University of Thessaloniki, June 8-11,eBsaloniki, Greece.

Other

Sheeran, Paul (2004) ‘Totalitarian Red: 10 Lyrlwattshook the world’. Lecture prepared
and presented as part of the Russian FestivalAhkie Theatre Russian Event, Basingstoke.
21 February 2004

Sheeran, Paul (2005) ‘The Meaning of Multinatiohasvil Theatre Event, prepared and
presented to complement Ben Elton’s Gasping, eesaiti yuppiedom, advertising and
corporate greed, 12 November 2005.

The team is represented in two important research qpjects

QUBE — Quality in Business EducatiofHEFCE FDTL5 funded project)

Winchester is one of a team of six university bassschools (all of whom achieved at least a
score of 22/24 and a 4 in Quality management arficement) investigating quality in
business education. The team is led by Cass BissBr®ool and includes (in alphabetical
order) Leeds Metropolitan, Nottingham Trent, Oxf&mboks, the University of Winchester
and the University of Ulster. The Winchester tg@rofessor Mike Hart and Dr. David Rush)
have contributed eight papers in the past yeawnfeBsor Chris Greensted in his evaluation of
the second year of the whole of the QUBE projetéddn his report that

‘The Winchester team have also developed 2 didignosls and written / published a
number of articles. Their output is most impressive

TRANS-QM - Strategies of implementing ‘transformative’ quality at sub-institutional
level (HEA Funded project)

Dr. David Rush and Professor Mike Hart were awa@®e#EA contract of £30k to research
‘transformative quality’. Their submission waseoof 18 successful submissions out of more
than 120 expressions of interest and 36 full appbns. The research is to due to be
completed by August, 2007.
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5" European Conference on e-Learning — University ofVinchester, September
10-11" 2006

The team was instrumental in the successful hostinige5" European Conference on e-
Learningat The University of Winchester in September, 28068 several members of staff
contributed papers to this event.
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D. STAFF CONSULTANCY ACTIVITIES

The following are some of the projects conducted @mpleted by members of the Business
Management Group in the past 5 years.

Assessment of Commercial Opportunities in Tourism €anary Islands

Advised two major UK tour operators on economiceasp of the establishment of a joint
operation to provide package holidays to new dastins the Canary Islands.

Budgetary Issues — UK

Consultancy for a top ten UK accounting practiceisidg the firm and its clients on the
impact of anticipated and actual changes in UKre¢gbvernment budgetary policy.

Economic Development — Greece

Advice and conference presentations for the Grerksiies of Tourism and Economic
Development on the economic development prospecfBHessaloniki and the surrounding
regions of south-eastern Europe.

Economic Policy Impacts — Sub-Saharan Africa

Project Director for a UK charity financed project highly indebted poor countries in sub-
Saharan Africa.

Economics of Social Provision by Local Authorities- UK

Various studies undertaken for UK local authorittescerning the provision of profit and
non-profit activities for their area (e.g. recreatl and leisure facilities; advice facilities.

External Challenger — Hampshire County Council

External reviewer for Hampshire County Council ‘B¥slue’ review of Democratic Services
(November 2002).

Financial Market Information — UK

Developed a ‘family’ of information products and\sees for a leading UK fund
management and investment advisory company.

Financial Markets Training Programme — UK

Developed and delivered for a top City law firnraining package for staff specialising in
corporate finance.

General Management at Celuk

Established management systems and practicesigddithbased international fashion
jewellery business. Acted as Executive Directovmling direct support to general
management.

Growth Performance — Poor Countries

Joint project leader co-ordinating the work of td@demic economists from the UK, US,
Norway, South Africa and Turkey on the long runwgto performance of poor countries.
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International Financial Markets Training — UK

Acted as a consultant to a major UK financial sssipublisher, planning to launch a
distance learning training package for professiamal serious private investors.

Investment Appraisal and Western Capital Markets —-UK

Developed and delivered a training programme ohnrtigeies of investment appraisal used in
Western economies, and the operation of Westeamdial markets, for senior staff visiting
the UK from the Chinese Ministry of Finance and @tenese Securities Association.

Investment Appraisal — UK

Acted as a consultant to a major UK public uti(pye-privatisation) assisting it to develop
new approaches to investment appraisal and fingncin

Magistrates’ Courts Service

Developed questionnaires for measuring Court Ustisfaction in S and SE Hampshire.

Management Accountancy Systems — Mencap

Developed and assisted in the implementation odaagement accountancy system for this
charity.

Marketing Research and Planning — Theatre Royal, Wichester

Several projects to provide market informationhte theatre. Additionally provided advice on
several business development issues.

Review Body on Doctors’ and Dentists’ Remuneration

Member of Independent Pay Review Body, Office oarljdower Economics. One of eight
committee members, bringing a particular HRM etiperto the Review Body

Training in Macroeconomics and Finance — UK

Adviser to a ‘Big 5’ international accountancy andnagement consultancy practice on the
development and delivery of training packages ienmeconomics and international financial
markets.

Travel management Systems — BAT

Conducted long term development of internal systeittsn the client company in order to
reduce overall costs of business travel and inerga®ffectiveness in practice.

Venture Capital Appraisals — Scotland
Various projects for the venture capital arm oéading Scottish clearing bank.
Winchester Tourism — Training of Tour Guides

Design and delivery of programme for Winchestedgsj including Heritage and Legal
aspects.

Winchester Tourism — Customer Satisfaction

Conducting satisfaction survey for local tourisneacy.

PGCert, PGDip & MSc in Business Management Pagef 93 msc_val.doc



E. STAFF CVSs

See following section, bound separately.
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